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OUR COMMITMENT 
Burberry is committed to operating responsibly throughout its own operations and 
activities. Its Responsible Business Principles (“Principles”) (previously known as the 
“Ethical Trading Policy”) are based on both regulatory and voluntary leading standards 
including the Ethical Trading Initiative Base Code, UK Bribery Act, International Labour 
Organisation (ILO) Conventions and other applicable laws and regulations.  
 

SCOPE OF PRINCIPLES 
The Burberry Responsible Business Principles are mandatory and apply to all members 
of the Burberry Group and all Business Associates globally.  

Burberry requires agreement to its Responsible Business Principles (‘‘Principles’’) from 
all its Business Associates.  

DEFINITIONS 
“Business Associates” refers to any individual, entity, business, company, partnership or 
any other body or group associated with Burberry including, without limitation, any such 
individual, entity, business, company, partnership or any other body or group supplying 
products, goods, raw materials, components, services, real estate or anything else, 
directly or indirectly, to any member of the Burberry Group or otherwise working directly 
or indirectly with or on behalf of any member of the Burberry Group. This also includes 
any person (an “Indirect Supplier”) providing products, goods, raw materials, 
components, services or anything else to (i) a direct supplier of Burberry or any other 
member of the Burberry Group or (ii) any other Indirect Supplier.  

Burberry Associates include, without limitation, the following: 
• finished goods vendors 
• raw material and/or component suppliers 
• people or entities who carry out any processing on any goods directly or indirectly 

supplied to Burberry 
• all production sites of any Business Associate 
• non-stock vendors 
• construction contractors (and their construction sites) 
• franchisees 
• licensees 
• joint-venture partners 
• consultants 
• contractors 
• wholesale customers 
• service providers 
• agents 
• landlords, and 
• any subcontractor of the above 

 

OWNERSHIP 
Overall responsibility for these Principles resides with the Chief Executive Officer (CEO).   
The implementation of these Principles is overseen by the General Counsel who reports 
into the CEO and the Board. 
 

IMPLEMENTATION 
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• Burberry will communicate and promote the Burberry Responsible Business 
Principles internally and externally so far as reasonably practicable to all 
Business Associates.  

• Business Associates are expected to establish and maintain systems and 
controls to ensure compliance with the Principles including promoting the 
Principles to all of their employees, workers, agents and representatives and, 
where appropriate and reasonably practicable, throughout their supply chain.  

• Business Associates shall appoint a senior member of their management to be 
responsible for compliance with the Principles. The Business Associate’s 
appointed members of management should provide appropriate training and 
guidelines to support the communication and implementation of the Principles.  

This statement of the “Burberry Responsible Business Principles” is the updated and 
amended document previously known as the Ethical Trading Policy.  

The Responsible Business Principles is comprised of the following principles and policies, 
each of which is attached hereto: 

1. Burberry Code of Ethical Business Principles  
2. Burberry Anti-Bribery and Anti-Corruption Policy  
3. Burberry Human Rights Policy 
4. Burberry Ethical Trading Code of Conduct  
5. Burberry Migrant Worker Policy 
6. Burberry Homeworker Policy 
7. Burberry Child Labour and Young Worker Policy  
8. Burberry Partner Non-Compliance Policy  
9. Burberry Responsible Sourcing Policy  
10. Burberry Animal Testing Policy 
11. Burberry Global Environmental Policy 
12. Burberry Infection Control Management Policy  

 

Any reference to the Burberry Ethical Trading Policy with effect from 03/02/2016 will be 
deemed to be a reference to this statement of the Responsible Business Principles. 
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CODE OF ETHICAL BUSINESS PRINCIPLES 

• Information about Burberry's business shall be communicated clearly, and 
accurately in a non-discriminatory manner and in accordance with local 
regulations; 

• Burberry believes that trust is a vital element in the successful conduct of its 
business and accordingly all information provided and statements made by any 
Burberry employee or any employee of Burberry’s Business Associates must be 
truthful, accurate and not misleading; 

• Employees must be selected and promoted on the basis of their qualifications 
and merit, without discrimination or concern for race, religion, national origin, 
colour, sex, sexual orientation, age or disability; 

• Workplaces should be safe and civilized; sexual harassment or offensive 
behaviour of any kind, which includes the demeaning of individuals through words 
or actions or the display or distribution of offensive material will not be permitted 
or tolerated; 

• All information relating to Burberry’s business, or to its customers, is 
confidential and must be treated as such and confidential information must not 
be used for personal gain; 

• Insider dealing, whether in the shares of any parent company of the Burberry 
group or any customer or Business Associate, is prohibited; 

• Business Associates will not knowingly create work which contains statements, 
suggestions or images offensive to general public decency; 

• Burberry requires that its Business Associates do not, for direct or indirect 
personal gain directly or indirectly engage in any activity which competes with 
companies within the Burberry group or with Burberry’s obligations to any such 
company; 

• Business Associates must not have any personal or family conflicts of interest 
with the Burberry group; 

• The possession, use or distribution of any illegal drugs, or use of any legal or 
controlled drugs (or alcohol) other than in the manner for which they were 
properly approved and prescribed is not permitted while on Burberry or customer 
premises or conducting Burberry's business; 

• All Business Associates must comply with all applicable local laws and regulations 
and any laws with an international reach, including (without limitation) 
import/export regulations and any sanctions legislation; and 

• No officer or employee of any Business Associate or any officer or employee 
thereof shall conduct themselves in a manner which brings the Burberry group 
into disrepute.
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ANTI-BRIBERY AND ANTI-CORRUPTION POLICY 

POLICY OBJECTIVES  
The UK government has introduced the Bribery Act as part of international obligations 
to combat bribery, corruption and facilitation payments around the world and Burberry 
is obliged to comply with it. It affects all UK companies wherever they operate in the 
world and failure to comply with the Bribery Act will expose Burberry to the risk of 
criminal prosecution as well as severe reputational damage. Therefore, complying with 
the Bribery Act is fundamental to the way Burberry conducts business.  Accordingly, this 
policy sets out Burberry’s position on bribery, corruption and facilitation payments and 
reflects your existing commitments under the Burberry Group Global Policy Statements 
and Ways of Working. It outlines the responsibilities of employees and third parties 
associated with Burberry.  
  
Burberry does not tolerate bribery or corruption of any form. It is committed in all its 
dealings to act ethically and legally with complete independence and integrity, and doing 
so is core to the brand, Burberry’s reputation and Burberry’s business strategy.  
Consequently Burberry takes all reasonable steps to prevent bribery and corruption in 
connection with the Burberry Group. All employees, and third parties associated with 
Burberry, are expected to conduct themselves with the highest ethical standards at all 
times, and not engage in any activity (either directly or indirectly) which is, or could be 
perceived to be, corrupt, improper or unlawful.  
  
WHAT ARE BRIBERY AND CORRUPTION?  
Corruption refers to behaviour lacking in honesty and integrity and particularly relates 
to the giving of bribes to those in power in return for corporate or personal gain.  
  
Bribery occurs when you offer, pay, seek or accept a payment, gift or favour to influence 
a business outcome inappropriately. Bribery and corruption can be direct or indirect 
though third parties like contractors, vendors or joint venture partners.  
  
YOUR OBLIGATIONS  
Bribery and corruption laws apply to everyday situations you may encounter, for example 
expediting a visa application or customs clearance or inviting a government employee to 
a hospitality event.  
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Accordingly, you must not (either directly or indirectly):  
  

• in anyway be involved in the giving or receiving of a bribe, regardless of any local 
custom or practice and regardless of the size of the bribe;  

• bribe another person intending to obtain or retain a business or other advantage 
for Burberry;  

• offer, promise or give a financial or other advantage to anybody intending that 
he/she does something improperly for the benefit of Burberry;  

• request or accept benefits from anyone on a scale that might be seen to create 
an unreasonable obligation to that party or create a conflict of interest for the 
Burberry Group.  

  
Burberry policy does not permit so-called facilitation payments to be made to 
governmental officials to speed up legal or administrative processes, even if such 
payments are nominal in amount.  
  
If you have any doubt about the propriety of a benefit under this policy or applicable law, 
please speak with your HR representative for your function.  
 
WHO ARE THE THIRD PARTIES/BUSINESSES ASSOCIATED WITH BURBERRY?    
Third parties associated with Burberry include any people we work with (other than 
Burberry employees), such as our franchisees, stock and non-stock vendors, licensees, 
consultants, joint venture partners, suppliers, contractors and sub-contractors, 
wholesale customers and agents and in each case their officers and employees, (together 
“Business Associates”).  
  
This policy applies equally to all Business Associates as it does to employees. Burberry 
may be liable for any bribes paid by Business Associates. Accordingly, all dealings 
between Burberry and Business Associates must be conducted in accordance with this 
policy to ensure that at all times Burberry’s integrity is not compromised. Employees 
must exercise all reasonable care to ensure that Business Associates avoid any activity 
that could involve Burberry in any unlawful practice. Even if the Business Associate is 
not subject to the law in a country where Burberry does business, and even if Burberry 
was not actually aware of the bribe made on its behalf, Burberry remains responsible for 
the activity undertaken by the Business Associate.  
  
Therefore, employees must choose carefully which Business Associates to undertake any 
business dealings with.  A thorough risk assessment should be carried out, appropriate 
for the Burberry division/function and for the region, for all Business Associates. Any 
compensation paid to a Business Associate or received by Burberry from a Business 
Associate must be appropriate and justifiable remuneration for the legitimate service 
rendered.  A written agreement should be in place including written acceptance of 
understanding and compliance with this policy and you should obtain each year (for 
strategic or material arrangements with any Business Associates) a certificate of 
compliance (signed by a director of the Business Associate) confirming that such 
Business Associate has complied with the Anti- Corruption Policy in its entirety during 
the previous 12 (twelve) month period.  Ultimately, each SVP/President is responsible for 
ensuring that all required steps are carried out in their division/function in respect of the 
relevant region.  
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Special care should be taken in relationships with family members or officials or persons 
known or reputed to have close relationship with officials or other persons in positions of 
power in a country. The engagement of a Business Associate who may have contacts 
with foreign officials must be approved in advance by your SVP/Regional President.  
  
Any unusual charges by Business Associates that could conceal improper benefits to 
third parties must be queried.  
  
GIFTS AND HOSPITALITY   
Burberry employees are discouraged from giving or receiving gifts or hospitality with any 
parties with whom we have a business relationship, or intend to do business. However, in 
the luxury business Burberry recognises that there are occasions when exchanging gifts 
or hospitality is appropriate, for example for elements of our marketing and public 
relations activities or to acknowledge an event. In such circumstances, individuals must 
be guided by the highest ethical standards, and at all times adhere to the Gifts and 
Hospitality Policy.  
  
Gifts and Hospitality does not include: 
  
(i) Burberry products that are offered by members of the Burberry marketing team with 
authority of Chief Marketing Officer or Chief Executive Officer to celebrities or other 
high-profile individuals free of charge for legitimate marketing purposes; or 
 
(ii) Burberry products that are offered by Burberry employees to Business Associates 
free of charge and which are reasonably necessary for such Business Associates to use 
in the course of their work for Burberry and are not offered to develop the relationship 
with such Business Associates; or Charitable donations. Burberry’s strategy is to donate 
pro-actively to a limited number of carefully selected organisations and to channel the 
majority of our donations through the Burberry Foundation. Burberry does not make 
donations to political parties, politicians, government officials and religious institutions.   
  
Provided that, in the case of (i) and (ii) above, any Burberry products that are offered are 
recorded promptly on the Gifts and Hospitality Register (as defined in the Gifts and 
Hospitality Policy).  
  
RAISING CONCERNS  
All employees have a duty to avoid corrupt behaviour and to behave ethically. However, in 
addition to being accountable for personal actions, employees must also take 
responsibility for reporting the inappropriate behaviour of others, including our Business 
Associates.  Any such report made will be treated entirely confidentially.  Knowing about 
possible corrupt conduct and failing to notify anyone from the selected group below will 
be regarded as a serious matter and disciplinary action may be taken, including 
dismissal. Any employee who has any concerns that corrupt conduct is going on within 
Burberry, by employees, by our third-party business associates or in respect of any other 
dealings between Burberry and a third party, he/she must immediately raise their 
concerns through one of the following channels:  
  

• Burberry Confidential or  
• HR Director 
• Regional Asset and Profit Protection Manager 
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CONSEQUENCES OF BREACH   
Your commitment to compliance with this policy is essential to Burberry’s efforts to 
conduct its business with honesty and integrity and in accordance with the laws of those 
countries in which it operates.  
  
Employees who breach this policy shall be subject to appropriate disciplinary action by 
the Company, up to and including dismissal.  The extent of any disciplinary action will be 
determined   by whether an employee intentionally or negligently breaches this policy. 
Employees and those acting on the Burberry Group’s behalf may also suffer 
consequences under applicable laws, including fines and imprisonment.  Consequences 
can also include the confiscation of corporate profits that have arisen as a result of a 
bribe being made, loss of contracts or of the right to do business in a country, and other 
penalties.  
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MONITORING AND REVIEW   
The Company will continue to review and update the policy on an ongoing basis to ensure 
that the reputation and integrity of Burberry and the brand is not compromised and 
Burberry’s continued   compliance   with   anti-bribery   and   anti-corruption   laws.   The   
outcome   of these reviews will be reported to Burberry's senior management and Audit 
Committee. The Company reserves the right to make changes to this policy and you will 
be notified of any alterations via the intranet or on staff notice boards.  Compliance with 
the policy will be monitored by Asset & Profit Protection.  Burberry operates an ongoing 
training policy in relation to matters set out in this policy.  
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HUMAN RIGHTS POLICY 

OUR COMMITMENT 
We are committed to respecting and safeguarding the human rights of those who are 
directly or indirectly impacted by Burberry. Our people are our greatest asset and we 
therefore strive to attract talent, provide continuous development opportunities, 
recognise performance, ensure a safe working environment and promote employee 
health and wellbeing.  We also ensure we make meaningful and lasting improvements to 
employment practices and workplace conditions across our supply chain, while 
minimising our environmental impact. Finally, we place the highest importance on 
customer safety, welfare and respect, from their enjoyment of Burberry products or 
interactions with the company in our stores or otherwise. 
 
This Human Rights Policy (the “Policy”) details the procedures we put in place to 
protect and uphold human rights wherever we operate. This includes the various 
mechanisms we use to identify and address any instances of potential infringement that 
may arise in connection with Burberry’s operations and activities. 
 
We are committed to, and require all Business Associates to commit to, respecting and 
upholding the human rights principles set out in: 
 

• The International Bill of Human Rights (for example in relation to just and 
favourable conditions of work, the health and safety of workers and their right to 
water and sanitation); 

• The Universal Declaration of Human Rights; 
• The International Labour Organisation’s (ILO) Core Conventions; 
• The ILO’s Declaration on Fundamental Principles and Rights at Work;     
• The UN Guiding Principles on Business and Human Rights; and 
• The ILO Conventions on Labour Standards on Working Hours.  

 
We are also a signatory of the UN Global Compact and its 10 responsible business 
principles. 
 
We recognise the importance of collaboration in driving long-lasting positive change. We 
therefore work with Business Associates, civil society, governments and other 
businesses to inform our approach, share key insights, help address root causes of 
human rights impacts and, together, work to achieve positive systemic change. 
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SCOPE AND STANDARDS OF REPORTING 
The Policy covers all our Business Associates. The Policy sets out the human rights 
standards that Burberry strives to adhere to, as well as the mechanisms for remedy.  

All Business Associates are expected to comply with all applicable laws and human rights 
standards included in this Policy. 

The eight fundamental Convention areas are as follows: 

1. Freedom of Association and Protection of the Right to Organise Convention, 
1948 (No. 87);  

2. Right to Organise and Collective Bargaining Convention, 1949 (No. 98);  
3. Forced Labour Convention, 1930 (No. 29);  
4. Abolition of Forced Labour Convention, 1957 (No. 105);  
5. Minimum Age Convention, 1973 (No. 138);  
6. Worst Forms of Child Labour Convention, 1999 (No. 182);  
7. Equal Remuneration Convention, 1951 (No. 100);  
8. Discrimination (Employment and Occupation) Convention, 1958 (No. 111). 

 
DEFINITIONS 
“Human Rights’’ are defined as all those rights set out in the Universal Declaration of 
Human Rights, the International Covenant on Civil and Political Rights, the International 
Covenant on Economic, Social and Cultural Rights and the Core Conventions of the 
International Labour Organization’s Declaration on Fundamental Principles and Rights 
at Work. 

‘‘Our people’’ is defined as people directly employed by Burberry either permanently or 
for a fixed term, people engaged on a contractor, agency worker or freelance basis. 

‘‘Supply chain’’ is defined as local and international organisations and those involved in 
the production of Burberry goods at all stages of manufacture, raw material processing 
and production. 

All references to ‘‘operations’’ include Burberry’s wholly or partially owned entities. 

Any reference to ‘‘communities’’ applies to those individuals and communities who are 
either directly or indirectly impacted by their relationship with Burberry or its extended 
supply chain. 

“Business Associates” as defined on page 3 of this document.   
 
HOW DOES BURBERRY IMPACT HUMAN RIGHTS? 
To identify the principal human rights risks that might arise during our business 
activities, we have conducted a review of our operations and activities (direct and 
indirect) and the impacts they may have on human rights. This is known as a Human 
Rights Impact Assessment. As part of this assessment, we have identified the human 
rights of four key stakeholder groups to be where Burberry’s principal duties lie: 

• Our People 
• Supply chain workers 
• Communities where Burberry operates 
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• Burberry customers 
 
Through the implementation of policies and tools, such as our Ethical Trading 
Programme in our global supply chain, we are aware that human rights risks may be 
disproportionately found within groups of vulnerable workforces. We therefore 
developed tailored policies to address the rights and needs of our supply chain workers, 
including migrant and homebased workers. In addition, in terms of our people, we have 
diversity and inclusion, and global parental leave policies in place across our operations. 
Burberry’s Ethical Trading Code of Conduct and Migrant Worker Policy can be found 
here. 

 
HUMAN RIGHTS STANDARDS  
 
1. Core Standards 
 
1.1 Burberry and its operations will take all necessary steps to respect the human rights 
of its stakeholder groups, including its people, supply chain workers, communities where 
Burberry operates and Burberry customers, by establishing and embedding relevant 
policies and tools. 
 
1.2 Burberry will take the necessary steps to respect human rights through the effective 
and consistent implementation of the Burberry policies and tools.  
 
1.3 Burberry will put in place grievance mechanisms that are legitimate, accessible, 
predictable, equitable, transparent, rights-compatible, a source of continued learning, 
and based on engagement and dialogue, in order that human rights violations can be 
identified, addressed and remedied wherever they may occur. 
 
1.4 All grievance mechanisms will be tested against the above standard. 
 
1.5 Burberry will educate its people on human rights and support them in their 
compliance with this Policy. 
 
1.6 Burberry will engage, where relevant, in multi-stakeholder dialogue on the issue of 
human rights, such as through the Burberry Impact Forum convened with external 
independent experts (as further outlined below). Burberry is committed to engaging with 
potential or affected stakeholders and their representatives through its Human Rights 
Impact Assessments and Ethical Trading Programme. 
 
2. Monitoring, reporting and assessment 
 
2.1 Burberry will conduct a Human Rights Impact Assessment every two years of its 
operations and activities and those of its extended supply chain including raw material 
suppliers, to ensure its approach remains relevant, effective and captures any emerging 
risks in relation to new operations and projects. 
 
2.2 We recognise that systemic labour rights issues exist within global fashion supply 
chains, which is why we have developed a robust monitoring system of our supply chain 
over the last 17 years. Our monitoring commitments are outlined below. 
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Burberry will monitor human rights impacts on an ongoing basis, e.g. through the 
implementation of the Burberry Ethical Trading Code of Conduct through the company’s 
Ethical Trading Programme. This consists  of audits which cover all finished goods 
manufacturing facilities, their subcontractors and key raw material suppliers. Audits, 
announced or unannounced, consist of worker interviews, document reviews and site 
tours, and are repeated periodically to confirm ongoing compliance and continuous 
improvement. The frequency of audits depends on the level of performance in previous 
audits – better performing factories are audited less frequently. Worker interviews are 
always conducted confidentially and workers are selected at random with fair 
representation of the workforce, including, for example, union and worker 
representatives, first aiders and migrant workers. Our audit methodology prescribes 
that we interview at least 10% of the workers in each factory. Between audits, the 
Burberry Responsibility team works closely with facilities to implement systems to 
prevent human rights risks and ensure that any non-compliance is managed effectively. 
Our Partner Non-Compliance Policy is designed to give a Business Associate a 
reasonable amount of time to rectify the critical issues to minimise any potential and/ or 
detrimental impact on workers’ livelihoods. Finished-goods suppliers sign a letter of 
undertaking confirming, amongst other matters, their commitment to the Principles and 
their responsibility to cascade the Principles within their own supply chains.  
 
2.3 Burberry will review the findings of the Ethical Trading Programme and Human 
Rights Impact Assessments to evaluate the effectiveness of this Policy and to update 
the Policy and the tools and processes referred to herein as required. 
 
Key areas of risk will be reported to the Burberry Ethics Committee as they arise. If 
there are any changes in risk levels or new and emerging risks identified, these will be 
reported to the Burberry Risk Committee on a half yearly basis.  
 
HOW WILL WE ACHIEVE OUR COMMITMENT TO HUMAN RIGHTS? 
Through Human Rights Impact Assessments conducted with the support of a specialist 
human rights consultancy, we found that to uphold human rights we need firstly, robust 
operating policies and tools, secondly, a mechanism to ensure consistent implementation 
and adherence, and thirdly, appropriate grievance mechanisms to remedy human rights 
infringements and prevent any further incidents. Together, these mechanisms represent 
the system we have in place to uphold human rights across our operations. 
 
1. Policies and Tools 
 
We have the following operational policies, tools and programmes in place to protect the 
human rights of the four stakeholder groups identified on page 1:  
 

To protect 
our people 

To protect workers  
in the supply chain 

To protect  
our communities 

To protect 
our customers 

Code of  
Ethical Business 

Principles 

Ethical Trading 
Programme and 
Ethical Trading  

Code of Conduct 

Local Stakeholder 
Engagement Policy 

Customer Welfare 
Incident Policy 

Anti-Bribery and 
Anti-Corruption Policy 

Migrant Worker 
Policy 

Community Investment 
Programme 

Burberry Customer 
Experience training for 

Burberry employees 
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Equal Opportunities 
and Anti-Harassment 

Policy 

Partner 
Non-Compliance Policy 

Global Environmental 
Policy 

Product safety policies  
and appropriate 
product labelling 

Global Human  
Resources Policies and  

Ways of Working 
 Homeworker Policy Traceability systems Global Health and Safety 

Policy 

Global Health and Safety 
Policy 

 Child Labour and Young 
Worker Policy   

Equal Opportunities 
and Anti-harassment 
Policy for store staff 

Grievance processes and 
Burberry Confidential1 Model Wellbeing Policy  Grievance processes  

Anti-Bribery and 
Anti-Corruption Policy 

Confidential, NGO run 
worker hotlines2 

 
 Customer Services 

Diversity and Inclusion 
Policy 

Infection Control 
Management Policy   

Global Parental Leave 
Policy     

 
 
2. Implementation and Adherence 
 
The implementation of these policies and tools is supported by specific training modules 
as well as effective disciplinary procedures. 
 
Our People 
 
The human rights of our people are protected through the activities of our global and 
regional Human Resources and Health & Safety teams, who follow and implement the 
policies outlined above. 
 
Policies are kept centrally and can be accessed at any time on Burberry’s intranet.  Key 
departments and individuals will be supported in their roles by members of the 
Responsibility team to ensure compliance with the Policy. 
 
Supply chain workers and communities 
 
To uphold human rights across our supply chain, we require our network of Business 
Associates and extended supply chain partners to comply with our Responsible Business 
Principles ("the Principles") (formerly known as the Ethical Trading Policy). 
 
The development of the Principles has been informed by our longstanding membership 
of the United Nations Global Compact. The Principles are underpinned by the United 
Nations Universal Declaration of Human Rights and the Fundamental Conventions of the 
Internal Labour Organization, and are aligned with the Ethical Trading Initiative Base 
Code. The Principles apply to all our Business Associates, which include, but are not 

 
1 Burberry Confidential is a helpline and web service managed by an independent company called ‘InTouch', 
allowing employees to report, anonymously, any concerns relating to malpractice, with all cases treated in the 
strictest confidence. Burberry expects its Business Associates to have similar mechanisms in place to allow 
workers to anonymously raise concerns and grievances.   
2 Confidential, NGO-run hotlines are provided for workers in our supply chain where local labour laws are weak, 
absent or poorly enforced. Workers can access the hotlines through various communication channels including 
phone, video conferencing, social media and free instant messaging. Hotlines are used to communicate 
grievances, as a counselling line and/ or to seek advice on labour rights. The contracted hotline service provider 
directly trains workers in factories in how to use the hotline. 
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limited to: finished goods vendors, raw material suppliers, non-stock suppliers, 
construction contractors, licensees and franchisees. 
 
 
To promote human rights across our direct and indirect operations, we require our 
network of Business Associates and extended supply chain to comply with the Burberry 
Ethical Trading Code of Conduct, which includes, amongst others, a requirement to 
provide safe working conditions, not to discriminate workers on any grounds, the right to 
freedom of association and the right to regular employment. 
 
The Burberry Responsibility team, in partnership with commercial teams, are 
responsible for monitoring compliance with the Burberry Ethical Trading Code of 
Conduct through the Ethical Trading Programme, which is in place to ensure that the 
human rights of people working in our supply chain are respected. We recognise this 
responsibility globally and especially in locations where human rights, labour and 
environmental standards are absent, weak, or poorly enforced. We also acknowledge and 
respect different national cultures, with their own laws, norms and traditions. 
 
Our Ethical Trading Code of Conduct applies throughout the supply chain, from finished 
goods vendors to raw material suppliers and we continue to map our supply chains and 
increase traceability to address, amongst other things, human rights risks further 
upstream in the supply chain. 
 
Customers 
Customers interact with several Burberry departments, both directly and indirectly. 
Burberry staff are trained to protect customer safety and welfare in a professional 
manner. Teams responsible for product safety follow strict company policies. 
 
3. Grievance Mechanisms 
 
Grievance mechanisms should be legitimate, accessible, predictable, equitable, 
transparent, rights-compatible, a source of continue learning, and based on engagement 
and dialogue. 
 
Grievance mechanisms are used to both inform and implement future policy, to ensure 
developments are relevant and appropriate and that human rights violations are not 
replicated nor deteriorate. We prohibit retaliation against anyone raising a complaint and 
will respect the rights of any other stakeholders raising human rights related concerns 
including human rights defenders. We also expect all our Business Associates to respect 
the rights of human rights defenders. 
 
Our People 
 
Our people are entitled to seek remedy in the case of any perceived infringements of 
their human rights. 
 
We have written grievance processes in place should any of our employees require formal 
remedy, and our people are entitled to the right and freedom of union membership and 
the right to collective bargaining.  
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In addition, a confidential helpline “Burberry Confidential” is available to all our 
employees. This is communicated to our employees on commencing employment with 
Burberry, as part of a comprehensive onboarding programme, is subject to frequent 
recommunication and details of the number to call are available on all employee identity 
cards as well as on our intranet site.  
 
Any grievances made are logged and processed, with outcomes formally recorded. 
 
The effectiveness of the hotlines is continuously reviewed with internal and external 
stakeholders, including workers. 
 
Supply chain  
 
Through our Ethical Trading Programme, we uphold the right of workers in our supply 
chain to freely join a trade union. We also require factories to provide a grievance 
mechanism that is communicated to, understood by and applied fairly to their 
employees. This is verified as part of our Ethical Trading Programme, with audits 
conducted at finished goods manufacturers, subcontractors, supporting facilities and 
key raw material suppliers on a regular basis.  
 
In countries where grievance systems, such as independent trade unions or collective 
bargaining, are not permitted or supported, or in the case where vulnerable workers may 
not have access to effective systems of recourse, we sponsor a free, NGO-run, 
confidential hotline. 
 
Any grievances made through Burberry sponsored systems are logged and processed, 
with outcomes formally recorded. Through our Ethical Trading Code of Conduct we work 
with our suppliers to support them in ensuring their grievance mechanisms are 
legitimate, accessible, predictable, equitable, transparent, rights-compatible, a source of 
continue learning, and based on engagement and dialogue. The effectiveness of hotlines 
is reviewed with internal and external stakeholders, including workers. We expect our 
suppliers and Business Associates to prohibit any retaliation against workers and other 
stakeholders for raising human rights related concerns.  
 
Communities 
 
We are committed to respecting the human rights of the people in the local communities 
in which we operate, such as those surrounding our stores, offices and distribution 
centres. Our Local Stakeholder Engagement Policy sets out the procedure to be followed 
when a local stakeholder reports an issue or risk that has arisen associated with 
Burberry operations or activities. 
 
Our Local Stakeholder Engagement Policy can be found here: 
https://www.burberryplc.com/content/burberry/corporate/en/responsibility/policies/co
mmunities/local-stakeholder-engagement-policy.html  
 
In addition, we are also committed to respecting the human rights of the local 
communities surrounding our supply chain. Demonstrating our commitment to 
communities, in 2017 we launched our five year Responsibility strategy, including the 
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goal to positively impact the lives of one million people in the communities that sustain 
our industry by 2022.   
 
Customers 
 
Customers can report any issue regarding product or customer experience to our global, 
24-hour customer service team.  
 
Any grievances made are logged and processed, with outcomes formally recorded. 
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4. How does this work in practice? 
 
Example of Grievance Mechanisms in relation to Discrimination 
 
The table below gives an example of the policies and processes in place for dealing with 
cases of discrimination. 
 
 Our People Supply chain Communities Customers 

Potential 
human rights 

violation 

A Burberry employee 
feels they are being 

discriminated against 

Workers in the supply 
chain feel discriminated 

against 

A local stakeholder feel 
they are being  

discriminated against 

A customer faces 
discrimination in store 

by retail staff 

Applicable 
policies and 

tools 

Diversity and Inclusion 
Policy 

Equal Opportunities and 
Anti-harassment Policy 

Disciplinary Policy 
Burberry Confidential 

Ethical Trading 
Code of Conduct 

(no-discrimination 
standard) 

Partner Non-Compliance 
Policy, applied as last resort 
to non-complying factories  

Migrant Worker Policy 
 

Local Stakeholder 
Engagement Policy 

Customer Welfare 
Incident Policy 

Disciplinary Policy 

Implementation 

All workers are made 
aware of the above 

policies and are made 
available via Burberry’s 

online intranet 

All factories commit to 
compliance to the Ethical 
Trading Code of Conduct, 
monitored through Ethical 

Trading Programme 

Burberry follows its 
Local Stakeholder 

Engagement Policy and 
separate Procedure 

document and logs the 
issue on its internal 

tracking and monitoring 
system 

 

Regular training to 
store staff (including  
sales associates and 

security teams) of 
policies and processes 

Grievance 
mechanism 

Burberry grievance 
processes or Burberry 

Confidential 

Internal factory grievance 
systems 

Ethical Trading Programme 
(interview during audits)  
Non-profit Confidential 

worker hotline 

Corporate Responsibility 
email contact available  

on www.burberryplc.com 
Customer Services 

 

Customer Services 

 
 
5. Remedy 
 
We are committed to remedying any adverse impacts on individuals, workers and 
communities that we have caused or contributed to and recognise this should not 
obstruct access to any other remedies. Additionally, we are committed to working with 
our Business Associates to remedy adverse impacts which are directly linked to our 
operations, products or services and through collaborating with third-party NGOs or civil 
society to remediate any issues. The affected stakeholders of any human rights concern 
will remain our foremost priority. 
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RESPONSIBILITIES AND REVIEW 
Overall approval and responsibility for this Policy resides with Burberry’s Chief Executive 
Officer, Marco Gobbetti, who is an Executive Director on the board of Burberry Group 
plc. 
 
The implementation of human and labour rights is overseen by the Chair of the Ethics 
Committee, who has operational responsibility for human and labour rights and reports 
into the CEO and the board. 
 
We will regularly seek stakeholder input on the application of our policies through multi-
stakeholder dialogue e.g. through the Burberry Impact Forum convened with external 
independent experts. The Impact Forum’s purpose is to: 
 

• Engage in transformative dialogue that will help advance Burberry’s 
approaches to human rights and social compliance.  

• Establish a mutually beneficial forum to share opportunities for collaboration 
and co-creation of human rights and social compliance approaches. 

• Comment on draft strategies and constructively challenge and/or support 
Burberry’s human rights and social compliance approaches. 

 
We also seek the advice of the Ethics Committee on a quarterly basis.   
 
This Policy sets out our commitment to respect and safeguard the human rights of our 
extended global community including our people, people in our supply chain, our 
communities and customers. It also sets out the procedures we have in place to protect 
and uphold human rights. However, we remain vigilant, informed and regularly review 
new forms of best practice to be included in this Policy. 
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ETHICAL TRADING CODE OF CONDUCT 

OUR COMMITMENT 
The Burberry Ethical Trading Code of Conduct sets out standards for Burberry to uphold 
in relation to its own employees and for its supply chain partners to uphold in relation to 
their employees. In terms of the supply chain, Burberry requires agreement to the 
Ethical Trading Code of Conduct from all those involved in its extended supply chain, 
including all Business Associates. 
 
Burberry believes that it is important to be a socially responsible business, promoting 
fair and sustainable employment practices internally and by supporting diversity and 
equal opportunities in the workplace both within its own operations and across its supply 
chain. Burberry recognises that within its supply chain there are many different 
countries each with their own laws, cultures, norms and traditions, which Burberry 
acknowledges and respects. Some Business Associates will therefore face more complex 
issues than others in implementing the Ethical Trading Code of Conduct. Burberry is 
committed to working with all relevant bodies to deliver effective action plans for 
change. Burberry believes that, by working together with all Business Associates, 
Burberry can strengthen our business and improve the quality of life of the people who 
Burberry touch. 
 
SCOPE OF THE ETHICAL TRADING CODE OF CONDUCT 
The Ethical Trading Code of Conduct is part of Burberry’s wider responsibility to 
safeguard the human rights of the people it touches, including but not limited to those 
working within its extended supply chain. It is one of the mechanisms outlined in 
Burberry’s Human Rights Policy (available at www.burberryplc.com) put in place to 
address potential infringements which may arise in connection with Burberry’s 
operations and activities. 
 
Through the implementation of the Ethical Trading Code of Conduct in Burberry’s global 
supply chain, we are aware that human rights risks may be disproportionately found 
within groups of vulnerable workforces. Subsequently, the Ethical Trading Code of 
Conduct contains tailored policies which have been developed to address the rights and 
needs of our supply chain workers including migrant and home based workers.  
 
The Ethical Trading Code of Conduct exists to promote fair working conditions and the 
responsible management of social issues in the Burberry supply chain. All Business 
Associates are expected to establish and maintain a system to deliver compliance with 
the Ethical Trading Code of Conduct, which is designed to promote the protection of all 
workers throughout its supply chain and operations, including any workers employed by 
third party contractors and recruitment agencies. 
 
DEFINITIONS 
“Business Associates” as defined on page 3 of this document.   

 ‘‘Receiving Country’’ means the country where the Business Associate is located and 
where the worker is contracted to work. 
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‘‘Sending Country’’ means the country where the Worker has lived permanently or where 
the worker has resided before entering the contract of employment with the Business 
Associate. 

‘‘Recruitment Fees’’ refers to any fees paid directly or indirectly in the worker’s Sending 
Country or Receiving Country, for administration and processing and any other amounts 
required to secure the worker’s employment in the Receiving Country.  

Our definition of homework is based upon that of the International Labour Organisation 
(ILO): ‘‘Homework’’ means any work carried out by a person in his or her home or in any 
other premises of his or her choice, other than the Business Associate’s facilities for 
remuneration which results in a product or service as specified by the Business 
Associate. This includes work taken home by workers who normally work within the 
Business Associate’s facilities but who take work home from the Business Associate’s 
facilities to complete in their own time. 

“Modern Slavery” encompasses any slavery, servitude, forced and compulsory labour and 
human trafficking or analogous activity. 

 
IMPLEMENTATION 

• Business Associates shall enter into undertakings with Burberry in the form 
provided by Burberry from time to time, which contain, amongst other things, 
terms of engagement on both ethical trading, human rights and environmental 
issues. 

• Burberry will provide reasonable assistance to the Business Associate in the 
implementation of the Ethical Trading Code of Conduct and may monitor such 
implementation using a variety of methods including audits and site visits to 
assess performance against the Ethical Trading Code of Conduct. The cost of any 
implementation of the Ethical Trading Code of Conduct, audit or site visit will be 
met by the Business Associate. 

• For the purpose of assessing compliance with the Ethical Trading Code of 
Conduct, Burberry and/or its authorised representatives, agents or professional 
advisors must be given immediate unaccompanied access to the Business 
Associate’s relevant site, without notice to the Business Associate. Burberry, its 
authorised representatives, agents or professional advisors must also be given 
immediate unaccompanied access to the Business Associate’s relevant site 
where any workers may reside, without notice to the Business Associate. 

• Burberry is committed to working collaboratively with industry partners, 
government organisations, non-governmental organisations (NGOs) and trade 
unions to implement the Ethical Trading Code of Conduct effectively and use the 
most relevant techniques to assess policy adherence. 

 
REPORTING AND REMEDY 

• Burberry will report progress on its and its Business Associates' compliance with 
the Ethical Trading Code of Conduct  in the Burberry Annual Report.  

• Burberry and its Business Associates will use reasonable endeavours to offer 
workers and other stakeholders a confidential means to report any actual or 
potential breach of the Ethical Trading Code of Conduct. 
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AUDIT AND COMPLIANCE 
• Measurable steps, such as the onsite inspection of Business Associate’s 

facilities, will be carried out to assess whether the standards set forth in the 
Ethical Trading Code of Conduct are being properly implemented and complied 
with.  

• Business Associates are expected to identify and correct any activities that 
conflict with the standard of the Ethical Trading Code of Conduct via verifiable 
continual improvement programmes agreed by Burberry.  

• Business Associates shall immediately report any serious breaches of the Ethical 
Trading Code of Conduct together with a schedule for corrective action agreed by 
Burberry.  

• Where serious breaches of the Ethical Trading Code of Conduct persist, Burberry 
will consider termination of the business relationship with the Business 
Associate concerned. Please see the Partner Non-Compliance Policy for further 
details on this.  
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ETHICAL TRADING CODE OF CONDUCT - STANDARD PROVISIONS 
The standards outlined below apply to all  Business Associates and compliance with 
these standards is expected of every Business Associate. 
 
1. Employment shall be freely chosen 
1.1 Under no circumstances shall Burberry nor any Business Associate use or in any way 
benefit from any form of Modern Slavery including but not limited to, forced, bonded or 
involuntary prison labour.  
 
1.2 Workers are not required to lodge "deposits" or their identity papers with their 
employer and are free to leave their employer after reasonable notice. 
 
2. Freedom of association and the right to collective bargaining shall be respected 
2.1 Workers, without distinction, have the right to join or form trade unions of their own 
choice and to bargain collectively.  
 
2.2 The employer adopts an open attitude towards the activities of trade unions and 
their organisational activities.  
 
2.3 Worker representatives are not discriminated against and have access to carry out 
their representative functions in the workplace.  
 
2.4 Where the right to freedom of association and collective bargaining is restricted 
under law, the employer facilitates, and does not hinder, the development of parallel 
means for independent and free association and bargaining. 
 
3. Working conditions shall be safe and hygienic 
3.1 A safe and hygienic working environment shall be provided, bearing in mind the 
prevailing knowledge of the industry and of any specific hazards. Adequate steps shall be 
taken to prevent accidents and injury to health arising out of, associated with, or 
occurring in the course of work, by minimising, so far as is reasonably practical, the 
causes of hazards inherent in the working environment. 
 
3.2 As a minimum, building (including structural, fire and electrical safety standards) 
must be compliant with local laws and regulations.  
 
3.3 Workers shall receive regular and recorded health and safety training provided by the 
Business Associate, and such training shall be repeated for new or reassigned workers.  
 
3.4 Access to clean toilet facilities and to potable (safe drinking) water and, if 
appropriate, clean sanitary facilities for food storage shall be provided.  
 
3.5 Accommodation, where provided, shall be clean, safe and meet the basic needs of the 
workers.  
 
3.6 Each Business Associate shall assign responsibility for health and safety to a senior 
management representative. 
 
4. Child Labour shall not be used 
4.1 There shall be no child labour.  
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4.2 Young persons between 16 and 18 (or between 15 and 18 in countries where 15 years 
is the minimum age a person can be legally employed full-time) shall not be employed at 
night or in hazardous conditions and the Business Associates must observe any 
requirements of the law concerning workers under 18.  
 
4.3 Burberry and its Business Associates will always conform to the relevant ILO 
standards. 
 
5. Living Wages shall be paid 
5.1 Wages and benefits paid for a standard working week must meet, at a minimum, 
national legal standards or industry benchmark standards, whichever is higher. In any 
event wages should always be enough to meet basic needs and to provide some 
discretionary income. 
 
5.2 All workers shall be provided with clear, written information about their employment 
conditions in respect to wages before they commence their employment and about the 
particulars of their wages for the pay period concerned each time they are paid. 
 
5.3 Deductions from wages as a disciplinary measure shall not be permitted nor shall any 
deductions from wages not provided for by national law be permitted without the 
express permission of the worker concerned. All disciplinary measures should be 
recorded. 
 
6. Working hours are not excessive 
6.1 Working hours must comply with national laws, collective agreements, and the 
provisions of paragraphs 6.2 to 6.6 below, whichever affords the greater protection for 
workers. Paragraphs 6.2 to 6.6 are based on international labour standards. 
 
6.2 Working hours, excluding overtime, shall be defined by contract and shall not exceed 
48 hours per week.3 
 
6.3 All overtime shall be voluntary. Overtime shall be used responsibly, taking into 
account all the following: the extent, frequency and hours worked by individual workers 
and the workforce as a whole. It shall not be used to replace regular employment. 
Overtime shall always be compensated at a premium rate, which is recommended to be 
not less than 125% of the regular rate of pay. 
 
6.4 The total hours worked in any 7 day period shall not exceed 60 hours (including 
overtime), except where covered by paragraph 6.5 below.   
 
6.5 Working hours may exceed 60 hours in any 7 day period only in exceptional 
circumstances where all of the following are met:   

• this is allowed by national law;   
• this is allowed by a collective agreement freely negotiated with a workers’ 

organisation representing a significant portion of the workforce;   
• appropriate safeguards are taken to protect the workers’ health and safety; and    

 
3 International standards recommend the progressive reduction of normal hours of work, when appropriate, 
to 40 hours per week, without any reduction in workers’ wages as hours are reduced.  
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• the employer can demonstrate that exceptional circumstances apply such as 
unexpected production peaks, accidents or emergencies.   

 
6.6 Workers shall be provided with at least one day off in every 7 day period or, where 
allowed/ required by national law, 2 days off in every 14 day period.   
 
7. Discrimination shall not be practiced 
7.1 There shall be no discrimination in hiring, compensation, access to training, 
promotion, termination or retirement based on race, caste, national origin, religion, age, 
disability, gender, marital status, sexual orientation, union membership or political 
affiliation. 
 

8. Regular employment shall be provided 
8.1 To every extent possible work performed must be on the basis of a recognised 
employment relationship established through national law and practice. 
  
8.2 Obligations to workers under labour or social security laws and regulations arising 
from the regular employment relationship shall not be avoided. The use of labour-only 
contracting, subcontracting, or home-working arrangements, or through apprenticeship 
schemes where there is no real intent to impart skills or provide regular employment are 
not permitted, nor is the excessive use of fixed-term or flexible hour contracts of 
employment. 
 
9. Harsh or inhumane treatment shall not be allowed 
9.1 Physical abuse, the threat of physical abuse, sexual or other harassment and verbal 
abuse or other forms of intimidation shall be prohibited.  
 
9.2 Business Associates  will  have  a  formal  disciplinary  and  grievance  appeal  
procedure  with documented records of individual disciplinary hearings. Such a procedure 
will support fair treatment of workers. 
 
10. The environment shall be protected 
10.1 Business Associates shall carry out their activities in accordance with national laws, 
regulations, administrative practices and policies relating to the preservation of the 
environment of the countries in which they operate as well as in accordance with 
relevant international agreements, principles, objectives, responsibilities and standards 
with regard to the environment. 
 
11. Workers shall have legal entitlement to work 
11.1 Business Associates should only employ or use workers with a legal right to work in 
the country.  
 
11.2 The Business Associate must validate, by reviewing original documents and then 
returning them to the workers, all workers’ and employment agency workers’ legal right 
to work.  
 
11.3 Employment agencies can only supply workers registered with them.  
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11.4 The Business Associate is expected to establish a process that effectively monitors 
the provisions of this paragraph. 
 
12. Sub-contracting and home working 
12.1 Business Associates are not authorised to sub-contract any part of their business 
related to the production of goods or services they provide either directly or indirectly to 
Burberry, without the prior written consent and approval of Burberry.  
 
12.2 Similarly, sub-contractors  are  not  authorised  to  sub-contract  any  part  of  their 
business related to the production of goods or services they provide either directly or 
indirectly to Burberry, without the prior written consent and approval of Burberry. 
 
12.3 Homeworking is not authorised without the prior written consent and approval of 
Burberry (see ‘Homeworker Policy’).  
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MIGRANT WORKER POLICY 

OUR COMMITMENT 

Burberry is committed to ensuring that all workers within its supply chain are treated 
fairly and ensuring that labour rights are upheld. 

Unfortunately, migrant workers can be vulnerable to unfair working conditions, 
exploitation and forced labour. 

This Burberry Migrant Worker Policy (the “Policy”) outlines how Burberry expects its 
Business Associates, to treat migrant workers in their own companies and throughout 
their supply chains. 

Burberry encourages its suppliers to review the Guide to Implementing the Dhaka 
Principles , for specific step by step guidance to introducing best practice policies and 
processes. To enable this, we have referenced the relevant Dhaka Principle throughout 
the policy.  

Burberry recognises that Business Associates may require support to comply with this 
Policy. Burberry is committed to supporting all Business Associates on their journey of 
improvement to ensure all migrant workers are treated fairly and with dignity. 

This Policy is based on: 

- The Ethical Trading Initiative Base Code 
- The United Nations Universal Declaration of Human Rights 
- The Fundamental Conventions of the International Labour Organisation (ILO) 
- International Convention on the Protection of the Rights of All Migrant Workers 

and Members of Their Families 
- The Dhaka Principles for Migration and Dignity 

Burberry requires its Business Associates to respect the above principles and 
conventions, and adhere to the provisions within this Policy. 

COMPLIANCE  

To ensure all workers are treated fairly and labour rights are upheld, all Business 
Associates are required to demonstrate full adherence to this Policy prior to onboarding 
with Burberry. New Business Associates should conduct due-diligence of their labour 
practices to ensure that they are fully in compliance with the Policy. Evidence of the 
compliance of the Policy, e.g. reimbursement of recruitment fees to migrant workers and 
use of legal recruitment agents, may be requested for review at any time. 

LEGAL REQUIREMENTS 

Business Associates should ensure that they adhere to the applicable national law in 
both the host country and (if applicable) the country of origin of migrant workers, and 
any other applicable laws. Where the provisions of the law and this Policy address the 
same subject, Business Associates should apply the provision that gives migrant workers 
the greater benefit. 
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DEFINITIONS 
“Business Associates” as defined on page 3 of this document.   
 
“Migrant workers”: A person who is engaged or has been engaged in a remunerated 
activity in a state of which he/she is not a national. 
 
“Recruitment agents”: Migrant recruiters, also known as labour brokers or recruitment 
agencies, are intermediaries that supply migrant workers for the use of other business 
enterprises, usually on the basis of agreements with these business enterprises as well 
as agreements with the migrant workers concerned. They perform various functions, 
which can include matching migrant workers to jobs in other parts of the country or 
abroad, arranging for visas, making travel arrangements, and providing pre-departure 
orientation or training. The term ‘labour brokers’ is sometimes used to apply to 
organisations that, in addition to recruiting migrant workers, also manage them at the 
job site. Migrant recruiters should be legally recognised and duly authorised to conduct 
all of the functions they perform. However, there are migrant recruiters that are not 
legally recognised business enterprises and that do not necessarily carry out activities in 
accordance with applicable law. 
 
REFERENCES 

• The Ethical Trading Initiative Base Code 
• The United Nations Universal Declaration of Human Rights 
• The Fundamental Conventions of the International Labour Organisation (ILO) 
• International Convention on the Protection of the Rights of All Migrant Workers and 

Members of Their Families 

Burberry requires its Business Associates to respect the above principles and 
conventions, and adhere to the provisions within this Policy. 

A. OVERALL PRINCIPLES 

1. Equality 

Dhaka Principles – Core Principle A – All workers are treated equally and without 
discrimination. 

1.1 Each worker should have the same rights and terms and conditions of employment as 
national or local workers employed by the Business Associate, including (but not limited 
to) being eligible for the payment of a national living wage (unless otherwise stipulated 
by law, such as in relation to social security benefits). 

1.2 All workers should be treated equally and without discrimination.  

1.3 Migrant workers should be treated no less favourably than other workers performing 
the same or similar work.  

1.4 Moreover, migrant workers should be protected from any discrimination that would 
constitute a violation of human rights.  
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1.5 Employers should not discriminate against migrant workers on the basis of ethnicity, 
gender, national or social origin, caste, age, politics, religion, sexual orientation, union 
membership, disability, health (e.g. HIV), pregnancy, or any other status, in line with local 
and national labour law, or international human rights standards where these provide 
more protection for the worker. 

1.6 Migrant workers should have appropriate access to training, promotional 
opportunities, working hours, pay, overtime, benefits, healthcare, union rights, and 
collective bargaining agreements without discrimination. Disciplinary procedures and 
termination policies should be fair, transparent and based on an equal treatment 
principle. 

1.7 Medical or pregnancy testing should not be used as a means of screening applicants 
for employment, and only conducted where required by the law. The results should only 
be used for legally required purposes, or to make suitable provisions, e.g. in 
accommodation or healthcare provision. 

2. Legal Protection 

Dhaka Principles: Core Principle B – All workers enjoy the protection of employment law 

2.1 All workers enjoy the protection of employment law. Migrant workers should have a 
legally recognised employment relationship with an identifiable and legitimate employer 
in the country where the work is performed. 

3. Age 

3.1 Migrant workers under the age of 18 should not be recruited. 

3.2 It is the employer’s responsibility to ensure due diligence in avoiding recruitment of 
migrants under the age of 18 years. 

3.3 Business Associates and their recruitment agents must have procedures in place to 
verify each migrant worker’s age as a part of the recruitment process. 

3.4 Business Associates and their recruitment agents should have a remedial procedure 
in place to manage any cases where a migrant worker under the age of 18 was recruited. 
For more information, please see Burberry’s Child and Young Worker Policy. 

B. RESPONSIBLE RECRUITMENT PRINCIPLES 
 

1. Recruitment Agents 

1.1 Where possible, the Business Associate should avoid using recruitment agencies, and 
instead recruit workers directly. If using a third party, the Business Associate should 
work with a government registered recruitment agency where possible.  

1.2 Business Associates are recommended to develop their own referral mechanisms for 
new recruitment, whereby existing workers can refer friends or family for recruitment 
opportunities, where possible.  Any referral mechanism should include clear guidance to 
existing workers. A referral mechanism could assist in eliminating the use of brokers, 
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where it is common practice for recruitment fees to be issued and there is a lack of 
transparency in the information provided to workers. This will contribute to significant 
risk reduction for new workers, especially regarding fees being paid in their country of 
origin.  

1.3 The Business Associate should have clear contracts with any recruitment agency 
they use, and ensure that the recruitment agency is required to, and does, adhere  to the 
Burberry Ethical Trading Code of Conduct and this Policy.  The Business Associate will 
pay the recruitment agency all legally allowed fees. The Business Associate should also 
keep copies of contracts between each party (e.g. agent and sub-agent(s)). 

1.4 The recruitment agency should provide the Business Associate full details of the use 
of any sub-contractors or sub-agents used to hire workers.   

2. Fees 

Dhaka Principles: Principle 1 – No fees are charged to migrant workers 

2.1 The employer should bear the full costs of recruitment and placement.  

2.2 Migrant workers should not be charged any fees for recruitment or placement 
(whether outright or through wage deductions). 

2.3 If any worker already employed by the Business Associate has previously paid for any 
Recruitment Fees, the Business Associate shall reimburse such worker for any fees paid 
by the worker. Recruitment Fees means the fees to be covered by the employer in 
accordance with the ILO, as detailed in Appendix 1).   

2.4 The Business Associate should not retain any Recruitment Fees from the worker’s 
wage.  Furthermore, the Business Associate should not retain any money from the 
worker or deduct money from the worker’s wages including but not restricted to levies, 
deposits or guarantee monies (sometimes known as runaway insurance), or compulsory 
savings schemes.  

2.5 The Business Associate is responsible for any Recruitment Fees incurred for 
employment upon either verbal or written confirmation of the employment.  

2.6 The Business Associate (including all employees and representatives or any person 
affiliated with the Business Associate) should not accept any reimbursement or bribe 
from any recruitment agency or other person or organisation involved in the recruitment 
of any worker.    

 
3. Right to Work 

3.1 Business Associates must ensure that migrant workers have all documentation 
required by law to work in the country of work. 

3.2 In the event that migrants are employed who do not have adequate evidence of the 
legally required documentation, the Business Associate should support the worker, and 
cover the cost of obtaining the required legal documentation and right to work. 
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3.3 In the event that a worker is unable to obtain legal right to work, the Business 
Associate is responsible for the cost of humane repatriation if the worker chooses to 
return to their home country. 
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4. Employment Documents and Contracts 

Dhaka Principles: Principle 2 – All migrant worker contracts are clear and transparent 

4.1 Migrant workers should be provided with written contracts in a language each worker 
understands, with all terms and conditions explained clearly, and the worker’s assent 
obtained without coercion. Where the worker is illiterate, the contract and terms of 
employment should be fully explained to the worker. 

4.2 Contracts should include the criteria included in Appendix 2 of this Policy: Migrant 
Worker Employment Documents and Contracts Checklist. 

4.3 Contracts should be signed, prior to deployment (migration), and adequate time 
should be allowed so the full implications of the contract can be understood prior to 
signature. Contracts should be signed at least 7 days prior to departure. Contract 
signing at the border entry or point of arrival, or any time thereafter should be 
prohibited.  

4.4 On arrival, contracts and terms and conditions should be checked for consistency 
with the contract agreed at the time of recruitment by a workers’ representative.    

5. Orientation 

5.1 Migrant workers should receive adequate orientation relating to living and working in 
their host location. Migrant workers should receive the employer handbook and/or work 
regulations in a language they understand. 

5.2 The orientation programme should include: basic job training, health and safety 
information, production requirements, legal rights and responsibilities, workplace 
policies, rules, disciplinary systems, and communications systems, grievance channels 
and processes, living conditions and, if applicable, dormitory rules, basic local language 
skills, culture and common practices, advice about safe sex, reproductive health, 
HIV/AIDS prevention, and awareness of and prevention skills related to most relevant 
diseases. 

For more information, please see: BSR Migrant Worker Management Toolkit 
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C. RESPONSIBLE RECRUITMENT 
 

1. Integration 

1.1 Business Associates should encourage 2-way communication with their migrant 
workforce in making integration comfortable, mutually beneficial and sustainable. 

1.2 The Business Associate should assign a worker conversant in both the migrant 
worker’s language and management language to coordinate communication.  Where 
there is no worker with such skills, the Business Associate should employ an onsite 
worker coordinator who is conversant in the languages of the migrant workers and 
management languages. This worker coordinator should not be involved in the 
recruitment process; these roles should be clearly separated. 

1.3 Communication should be facilitated between the workers and their families by 
providing low cost systems. Free provision of computer and WIFI access should be 
considered. Where grievance systems are reliant on smart technology, access to WIFI 
must be provided. This can be limited to break-times and communal locations. 

2. Policies 

Dhaka Principles: Principle 3 – Policies and procedures are inclusive 

2.1 Migrant workers’ rights should be explicitly referred to in employer and migrant 
recruiter public human rights policy statements, relevant operational policies and 
procedures addressing human rights responsibilities. 

2.2 Business Associates should communicate to all workers a policy stating that the 
employer will bear the full costs of recruitment and placement (including all Recruitment 
Fees as specified in Appendix 1), and no fees should be applied to the workers, including 
those hired locally.  

3. Document Retention 

Dhaka Principles: Principle 4 – No workers’ passports or identity documents are retained 

3.1 Migrant workers should have free and complete access to their own passport, visa, 
identity documents, ATM or credit cards, banking book and residency papers, and enjoy 
freedom of movement.  

3.2 Migrant workers should have access to individual, safe, lockable storage for 
important documents and other valuables. 

4. Remuneration 

Dhaka Principles: Principle 5 – Wages are paid regularly, directly and on time 

4.1 Migrant workers should be paid what they are due on time, regularly and directly.  

4.2 Final wages and any redundancy or equivalent payment, if applicable, should be paid 
in full at the end of the contract before the worker leaves.  
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4.3 Migrant workers should be granted paid leave by the Business Associate when 
workers need to take time off to process recruitment related documents, such as 
passport renewals and visa extensions. 

5. Worker Representation 

Dhaka Principles: Principle 6 – The right to worker representation are be respected 

5.1 Migrant workers should have the same rights to join and form trade unions and to 
bargain collectively, as should other workers. 

6. Working Conditions 

Dhaka Principles: Principle 7 – Working conditions are safe and decent. 

6.1 Migrant workers should enjoy safe and decent conditions of work, free from 
harassment, any form of intimidation or inhuman treatment.  

6.2 They should receive adequate health and safety provision and training in relevant 
languages. 

7. Living Conditions 

Dhaka Principles: Principle 8 – Living conditions must be safe and decent. 

7.1 Migrant workers should be able to choose whether to live in company-provided 
housing or to make their own living arrangements. 

7.2 Living or overnight accommodation should be separate from any manufacturing 
facilities or any production floors and should be safe and fit for purpose.    

7.3 Migrant workers should enjoy safe and hygienic living conditions, and safe transport 
between the workplace and their accommodation.  

7.4 All accommodation provided by the employer to migrant workers should be safe, 
clean and hygienic, with potable and running water, adequate sanitary facilities, as well 
as temperature-control equipment where necessary. Buildings should meet all laws 
concerning multiple occupancy dwelling and local building regulations. 

7.5 Migrant workers should not be denied freedom of movement, or confined to their 
living quarters. 

8. Access to Remedy 

Dhaka Principles: Principle 9 – Access to remedy is provided 

8.1 Migrant workers should have access to judicial remedy and to credible grievance 
mechanisms, without fear of recrimination or dismissal.  

8.2 All workers should have access to judicial or non-judicial grievance mechanisms 
beyond the company level, including legal complaints procedures. Migrant workers 
should not be denied access to consular services. 
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8.3 Business Associates should provide access to, and widely communicate, workplace 
level grievance mechanisms, such as worker hotlines.  

 
9. Freedom to Change Employment 

Dhaka Principles: Principle 10 – Freedom to change employment is respected, and safe, 
timely return is guaranteed. 

9.1 Freedom to change employment is respected, and safe, timely return is guaranteed. 
Migrant workers should be guaranteed provision for return home on contract completion 
and in exceptional situations. They should not, however, be prevented from seeking or 
changing employment in the host country on completion of first contract or after two 
years, whichever is less. 

9.2 Where migrant workers terminate their contract early, there must be no penalty for 
doing so except where established in the worker’s original contract, and the worker must 
be given access to all savings and receive the usual assistance in repatriation. 
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APPENDIX 1: ILO Definition of Recruitment Fees and Costs: For employers to cover 

 
*Passport fees should be covered by the Business Associate for: (a)workers whose first 
passport is for the job offered by the Business Associate; or (b) workers whose passport 
requires renewal for employment under the Business Associate. 
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APPENDIX 2: Migrant Worker Employment Documents and Contracts Checklist 
 
Employment Documents (including, but not limited to contracts and other 
orientation materials) should include: 
• The worker’s name, date of birth, birthplace, nationality, and other unique identity 

information, e.g. passport number, place and date of issue, and expiry. 
• The worker’s emergency contact details. 
• A basic job description 
• Identification of the site of employment. 
• The duration of the contract and renewal conditions. The renewal conditions should 

make it clear that the employer will bear the full costs of extending working visas and 
other costs associated with contract extension. 

• A comprehensive breakdown of all legitimate recruitment expenses (e.g. travel, 
medical checks and travel documents) to be covered by the employer. The contract 
should make it clear that no recruitment or placement fees will be charged to the 
worker. 

• Regular hours of work, expected overtime, frequency of rest days, and holidays. It 
should spell out the maximum amount of overtime hours permitted consistent with 
national law or the prevailing industry practice whichever is the least onerous. 

• Basic, overtime, and holiday rates of remuneration, and an estimate of the worker’s 
minimum monthly net pay. 

• A clear explanation of the terms  of payment of the salary to the worker, including 
method and frequency of payment.  

• A list of all bonuses and allowances where they exist, as well as any non-cash 
compensation and work-related benefits, such as medical and social security 
benefits and sick, emergency, and annual leave. 

• Outline of sickness and employment injury compensation, and emergency medical 
care procedures. 

• A clear description of all the conditions and the level at which the employer may 
make deductions from remuneration. Agreed deductions, such as for 
accommodation, food, medical care, should be reasonable. 

• No provisions that would prohibit or have the effect of discouraging workers from 
exercising their right to form or join trade unions and to bargain collectively subject 
to applicable laws and regulations. 

• Describe the working and living conditions, including any costs for accommodation, 
food and transport, any curfews and/or any restrictions on freedom of movement 
arising from local laws or legitimate security concerns. 

• A reasonable notice period stipulated for the termination of the employment 
contract by the employer and the worker. 

• Any reasons for which a contract may be prematurely terminated. 
• Outline of complaints and grievance mechanisms systems, and a settling of dispute 

clause. 
• Clauses guaranteeing safe and timely return home at the end of contract, or during 

the contract in emergency situations, or in the case of the employer terminating the 
contract.  
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HOMEWORKER POLICY 
 
1. Basic provisions 
 
1.1. Homeworkers cannot be used without the prior written consent of Burberry. 
 
1.2 All Homeworkers are subject to the Ethical Trading Code of Conduct and therefore 
the Business Associate shall procure that all working conditions of each of their 
Homeworkers comply with the Ethical Trading Code of Conduct and Laws. 
 
1.3 Each Business Associate using Homeworkers shall have an internal Homeworking 
Policy, approved by the Business Associate’s most senior person. This should include 
verification that the location of work is safe, hygienic and appropriate for the type of 
work process to be undertaken. 
 
1.4 It is the responsibility of the Business Associate to have full information on each of 
the Homeworkers used for production including but not limited to, the name, the 
location of work and the wage rate paid to each Homeworker (and any other information 
as required by Burberry from time to time). The Business Associate shall provide this 
information to Burberry immediately on request. 
Each Homeworker shall be provided with all the materials and machinery required for the 
Homeworker to carry out the work process at no cost to the Homeworker. For the 
avoidance of doubt this includes no deductions from the Homeworkers wages being 
made in respect of such materials and machinery. 
 
2. Remuneration 
 
2.1 Verifiable systems should be in place to ensure that all Homeworkers are able to 
meet at least minimum wage. 
 
2.2 The Business Associate should have up to date records of all wages paid for at least 
the previous 12 months which should be available to Burberry for review immediately on 
request. 
 
2.3 If paid in cash, Homeworkers should sign to confirm that they have received the 
agreed and owed quantity of wages earned. These records should be available from the 
Business Associate for at least the previous 12 months (or as required by local law, if 
longer). 
Homeworkers should be provided with a payslip for their own records for the work 
completed and payment made. 
 
3. Regular work 
 
3.1 All Homeworkers should be provided with an employment contract unless the 
Homeworker is working on a self-employed basis, in which case the Homeworker and the 
Business Associate should have a formal contract in place setting out the terms of their 
business engagement. The relevant contract should include the site location that the 
work should be conducted in, the name of the Homeworker, the calculation of wages as 
well as specifying which party is responsible for paying any required tax and insurance or 
other deductions (and any other information as required by Burberry from time to time). 
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3.2 In the case that the Business Associate employs the Homeworker directly, the 
Business Associate should ensure that all local and national tax and insurance is paid. In 
the case that the Homeworkers are engaged on a self-employed basis it is the 
Homeworker’s responsibility to pay all required local and national tax and insurance 
required. 
 
3.3 Only the Homeworker named in the relevant contract should carry out the work and 
the work should not be further subcontracted without prior written approval of 
Burberry. 
 
4. Excessive overtime 
 
4.1 Homeworkers working at the facility of the Business Associate should not be given 
work to take home unless such overtime is on a voluntary basis. 
 
4.2 Verifiable systems should be in place to ensure that Homeworkers are not provided 
with more work than would exceed 48 hours weekly. Any work provided beyond that 
should not exceed an additional 12 hours (total 60 hours per week). Any hours over 48 
hours should be compensated at an overtime premium in line with local or national law. 
 
5. Discrimination 
 
5.1 Homeworkers should be compensated at the same rate as all other workers employed 
by the Business Associate for the same work. 
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6. Standards 
 
6.1 Burberry’s Ethical Trading Code of Conduct is based on the following international 
standards: 

• The Ethical Trading Initiative Base Code 
• The United Nations Universal Declaration of Human Rights 
• The Fundamental Conventions of the International Labour Organisation (ILO). 
• Dhaka Principles for Migration with Dignity http://www.dhaka-principles.org/ 

 
6.2 With respect to the International Labour Organisation (ILO) fundamental 
conventions on Labour Standards, the following provisions have been referenced in the 
development of this Code: 

• Freedom of association Freedom of Association and Protection of the Right to 
Organize Convention, 1948 (No. 87) 

• Right to Organize and Collective Bargaining Convention, 1949 (No. 98) 
• The abolition of forced labour Forced Labour Convention, 1930 (No. 29) 
• Abolition of Forced Labour Convention, 1957 (No. 105) 
• Equality Discrimination (Employment and Occupation) Convention, 1958 (No. 111) 
• Equal Remuneration Convention, 1951 (No. 100) 
• The elimination of child labour Minimum Age Convention, 1973 (No. 138) 
• Private Employment Agencies Convention, 1997 (No. 181) 
• Worst Forms of Child Labour Convention, 1999 (No. 182) 
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CHILD LABOUR AND YOUNG WORKER POLICY 

OUR COMMITMENT  
As a company we prohibit all forms of child labour in our own operations and supply 
chain. The use of child labour is unacceptable and can harm children’s education, health, 
mental or social development. 

In our Ethical Trading Code of Conduct, we state that we will never use child labour and 
outline provisions for young workers (a ‘young worker’ is a young person above the 
minimum legal age requirement and below the age of 18).  

For more information please see: 

https://www.burberryplc.com/en/responsibility/policies/people/ethical-trading-code-of-
conduct.html  

DEFINITIONS  
“Business Associates” as defined on page 3 of this document.   

‘Child Worker’ refers to a person below the age of 15, or below the applicable minimum 
legal age requirement, whichever is greater, as defined in the ILO Convention No. 138 on 
the Minimum Age for Admission to Employment (1973).  

 ‘Young Worker’ refers to a young person above the minimum age outlined in the 
definition of “Child Worker” and below the age of 18.  

‘Hazardous Conditions’ refers to the conditions outlined in Article 3 (d) of the ILO 
Convention No. 182 on the Worst Forms of Child Labour Convention (1999): work which, 
by its nature or the circumstances in which it is carried out, is likely to harm the health, 
safety or morals of children. This includes but is not limited to: exposure to hazardous 
chemicals; operating heavy machinery; manual lifting; working overtime; or working at 
night. 

SCOPE OF THE POLICY 
This Child Labour and Young Worker Policy applies to all Business Associates, as defined 
above. 

1. Basic Provisions 
1.1 There shall be no Child Workers in Burberry’s supply chain, including but not limited 
to, within factories and home working arrangements. 
 
1.2 Young Workers shall not be employed at night or in Hazardous Conditions.  
 
1.3 Burberry and its Business Associates will always conform to the relevant ILO 
standards. 
 
2. Implementation 
2.1 Business Associates must have a suitable, fully functional and up-to-date age 
verification system in place that includes review of identification documents. 
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Documentation stating each worker’s age must be available at all times for review by 
Burberry and/or its authorised representatives, agents or professional advisors. 
 
2.2 Business Associates must maintain a complete and accurate employee roster 
including employee name, department, date of birth and start date.  
 
2.3 Young Workers must be included in the risk assessments of the Business Associate’s 
facilities so that the relevant hazardous work restrictions can be applied. 
 
3. Remediation 
3.1 If a Burberry employee has any concerns regarding any Child Workers or the presence 
of Young Workers in our own operations and supply chain (including any Business 
Associate’s workforce), they must contact the Burberry Responsibility team 
immediately.  
 
3.2 If any Child Workers are discovered within a Business Associate’s workforce or the 
workforce of any of its group members: 

• It must be reported immediately by email to the Burberry Responsibility team at 
the following email address: corporate.responsibility@burberry.com. 

• The Business Associate must immediately safeguard the wellbeing of the child; 
• Burberry will work with the Business Associate and, if applicable, a relevant local 

NGO to develop a remediation plan in respect of the Child Worker;  
• If appropriate, Burberry and/or the Business Associate (as mutually agreed 

between Burberry and the Business Associate) will, at the expense of Burberry or 
the Business Associate as mutually agreed: (a) support the Child Worker in 
returning to education and through a monthly stipend until legal working age and 
(b) take measures to ensure that the Child Worker and their family suffers no 
hardship as a result; 

• If appropriate, the Business Associate and Burberry will work with the local NGO 
to ensure continuous support and communication with the Child Worker and 
family until legal working age; 

• Upon reaching the relevant legal working age, the Business Associate should give 
the Child Worker priority to be re-hired by the Business Associate or a member 
of its group should the Child Worker wish;  

• Burberry will support the Business Associate in a review of its hiring practices to 
prevent employment of Child Workers reoccurring; 

• In addition to Burberry’s other rights and remedies, Burberry may in its sole 
discretion take action in respect of Business Associates that do not demonstrate 
sufficient commitment to the remediation plan. This action may include 
terminating Burberry’s business relationship(s) with the Business Associate or 
requiring that the relevant Business Associate is no longer used by other 
Business Associates in any part of the supply of products or services to Burberry; 
and 

• Burberry may alert other organisations working with the same Business 
Associate, so that a collaborative approach can be employed. 

• For further information, please see Burberry’s Partner Non-Compliance Policy:  
https://www.burberryplc.com/en/responsibility/policies/people/partner-non-
compliance-policy.html  
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3.3 If a Young Worker is found to be employed at night or in Hazardous Conditions, the 
Business Associate must remove that Young Worker from that environment. The 
Business Associate must continue to employ the Young Worker in a role which does not 
involve night working or Hazardous Conditions without any change to their remuneration 
or benefits. A risk assessment must be carried out by the Business Associate to identify 
a suitable role for the Young Worker. 
 
4. Monitoring 
4.1 Agreement to Burberry’s Responsible Business Principles including this Child Labour 
and Young Worker Policy is required before a factory and/or any Business Associate 
workforce is approved to manufacture on behalf of Burberry. 
 
4.2 Compliance with this Child Labour and Young Worker Policy is monitored by 
Burberry, including through announced or unannounced audits by or on behalf of 
Burberry.  
 
4.3 Burberry will engage with all Business Associates (including all supply chain 
partners) to ensure that all such Business Associates have appropriate age verification 
processes in place. 
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PARTNER NON-COMPLIANCE POLICY 

OUR COMMITMENT  
Burberry strives to work with its Business Associates to ensure compliance with the 
Responsible Business Principles and, where applicable, any Letter of Undertaking.  
Burberry may take action in respect of Business Associates that do not demonstrate 
sufficient commitment to, or are in breach of (or reasonably suspected of being), the 
standards of the Responsible Business Principles or, where applicable, the terms of any 
Letter of Undertaking. This action may include terminating Burberry’s business 
relationship with the Business Associate or requiring that the relevant Business 
Associate is no longer used by other Business Associates in any part of the supply of 
products or services to Burberry.  
 

Burberry’s Partner Non-Compliance Policy is designed to give a Business Associate a 
reasonable amount of time to rectify the critical issues to minimise any potential and/or 
detrimental impact on the workers’ livelihoods, subject always to and without prejudice 
to, any rights which Burberry may have in contract or otherwise. 
 
SCOPE OF THE POLICY 
The Partner Non-Compliance Policy applies to all Business Associates involved in the 
manufacture of “Burberry-branded goods” including without limitation Business 
Associates involved in the manufacture of raw materials for incorporation into any 
Burberry-branded goods. 
 
As set out in the Letter of Undertaking and notwithstanding anything to the contrary 
herein, Burberry shall be entitled to terminate the business relationship should the 
Business Associate breach any of the terms of the Letter of Undertaking including any 
failure to comply with the Responsible Business Principles and the Asset and Profit 
Protection Minimum Standards.  
 
This Policy will be applied to the Business Associate where the non-compliance has been 
identified. In the case of Unauthorised Subcontracting where the Business Associate 
outsourced production of goods or services, the Business Associate who outsourced the 
production will be subject to the Burberry Partner Non-Compliance Policy. In both cases 
the communication will be directly with the Business Associate. 
 
DEFINITIONS 
“Business Associates” as defined on page 3 of this document.   
 “First Tier Business Associate” refers to a Business Associate that directly contracts 
with Burberry for supplying products, goods, raw materials, components, services, real 
estate or anything else (but, for the avoidance of doubt, excludes Indirect Suppliers). 

References to ‘unauthorised subcontracting’ applies to any situation in which any part of 
Burberry production has been outsourced to a Business Associate that has not been 
previously approved in writing by the Burberry Responsibility team (‘‘Unauthorised 
Subcontracting’’) 

“Burberry-branded goods” refers to the manufacture or the manufacturing processes 
relating to fabric, materials, trimmings, raw materials, clothing accessories and finished 
goods, including Beauty and Fragrance. 
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IMPLEMENTATION 
Burberry seeks to work with Business Associates that demonstrate continuous 
improvement and transparency in their compliance with the Responsible Business 
Principles. In some cases, where a Business Associate fails to show continuous 
improvement or transparency with regard to the Responsible Business Principles and/or 
in the event of a critical issue,  Burberry retains sole discretion to implement a number 
of actions including, but not limited to: suspension of orders, reduction of orders, 
cancellation of existing orders, removing all current production and even terminating its 
business relationship with the Business Associate (as it deems appropriate in the 
circumstances), in accordance with the process set out below. 

Burberry expects all instances of non-compliance, regardless of the seriousness thereof, 
to be rectified within such specific period of time as may be set by Burberry in its sole 
discretion.   

Without prejudice to any other rights or remedies available to Burberry, the following is 
the usual process that shall be followed, other than in exceptional circumstances, in the 
event that critical issues are identified at the Business facilities of or in respect of the 
Business Associate: 

1. 1st non-compliance 

1.1 If Burberry identifies a critical non-compliance(s) in respect of the Business 
Associate., the Business Associate will be sent an audit report and/or correction action 
plan report (“CAP”).   
 
1.2 If Burberry identifies a severe critical non-compliance(s) in respect of the Business 
Associate, he Business Associate will be sent an audit report and/or correction action 
plan report (“CAP”). In this instance Burberry may also request that all production and 
raw materials is immediately removed.   
 
1.3 In the case of Unauthorised Subcontracting, the Business Associate will receive a 
correction letter. The audit report and/or CAP and/or correction letter will be the first 
warning for the relevant Business Associate to comply with Burberry’s Responsible 
Business Principles.   
 
1.4 Burberry expects the Business Associate to remedy the non-compliance within the 
time frame set by Burberry and, in the case of Unauthorised Subcontracting, all 
production and raw materials should be immediately removed4. 
 
2. 2nd non-compliance 

 
4 In addition, the Business Associate should confirm the below, in writing, to the relevant Burberry contact  

1) Information including address and contact details of the unauthorised subcontractor 
2) Reasons for unauthorised subcontracting  
3) Current and future PO history of the Business Associate if relevant 
4) Number of units manufactured by and type of production at the unauthorised subcontractor if 

relevant 
5) Percentage of the Business Associate’s orders which have been outsourced to the subcontractor  
6) Details of the Business Associate’s subcontracting policy. If no policy exists the Business Associate 

should develop and establish one within their company 
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2.1 If during a follow up visit, the same or new critical non-compliance is identified at the 
Business Associate’s facility, Burberry may, in its discretion, issue a notice of exit. If a 
notice of exit is issued, the Business Associate will not be considered for re-audit within 
18 months. 
 
2.2 Facilities owned by a First Tier Business Associate may receive an additional follow 
up visit before notice to exit is issued. 
 
2.3 In the case of Unauthorised Subcontracting, all production and raw materials should 
be immediately removed. All decisions will be escalated to the General Counsel, Chief 
Supply Chain Officer and Vice President of Sourcing and Vice President of 
Responsibility.  
 
RESULTING IMPLICATIONS FOR DIRECT BUSINESS ASSOCIATES 
Burberry strives to create a culture of responsibility within its supply chain, with direct 
Business Associates held accountable for the ethical trading performance of the 
facilities they source from.  First Tier Business Associates are expected to cascade 
Burberry’s Responsible Business Principles throughout its supply chain. Where critical 
findings are identified, Burberry expects all Business Associates to work in partnership 
with Burberry to rectify issues in a timely manner.  
 

If critical findings are identified at a subcontractor’s facility, this may  impact the 
business allocated to the First Tier Business Associate. 
 
BRIBERY 
In the case of any bribery allegation reported to Burberry, the case will be escalated to 
Burberry’s General Counsel and the Burberry Asset and Profit Protection team and be 
investigated, the outcome of which may result in immediate termination of business. 
Burberry’s Anti-Bribery and Corruption Policy can be found at 
https://www.burberryplc.com/en/responsibility/policies.html and in Burberry’s 
Responsible Business Principles. 
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RESPONSIBLE SOURCING POLICY 

OUR COMMITMENT 
As a luxury company that is dedicated to excellence in all areas, Burberry is committed 
to responsible and sustainable business principles and practices, including responsible 
sourcing. Burberry upholds such practices and principles throughout its own businesses 
and its supply chains, and works with partners that share Burberry’s values and 
approach to sustainable and responsible business.  
 
Burberry provides the following standards to Business Associates (as defined below) in 
order to safeguard that Burberry does not knowingly use any materials in its products 
which are under any threat of extinction, are endangered or may inflict any harm on 
animal welfare or livelihoods, or have a negative impact on biodiversity, conservation or 
the environment.  
 
Business Associates could be asked for written confirmation or a specific certified 
standard, depending on raw materials used. 
 
SCOPE OF THE POLICY 
The following policies are mandatory and apply to all products that Burberry 
commissions or produces, including prototypes, samples, finished goods and licensed 
products. The policies below are regularly reviewed and updated. 
 
DEFINITIONS  
“Business Associates” as defined on page 3 of this document.   
 
COMPLIANCE AND MONITORING 
It is the Business Associate’s responsibility to ensure that all products are manufactured 
in compliance with this policy. Burberry operates a strict partner approval process and 
new raw material suppliers are required to confirm they will adhere to the Principles, the 
policies set out within them, and comply with applicable local laws. Business Associates 
agree that we may visit and assess their own compliance and that of their suppliers. In 
countries where the risk of modern slavery and other labour rights issues is recognised, 
such as Bangladesh, Cambodia or Pakistan, Burberry does not permit the sourcing of 
raw materials, finished goods or their components. 
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GENERAL PRINCIPLES 
 
1. Livelihoods 
1.1 Burberry’s sourcing and supply chain activities from farm to manufacturer impact 
individuals and communities globally. Burberry is committed to upholding the Human 
and Labour Rights of those individuals.  Please see the Ethical Trading Code of Conduct 
for more details. 
 
2. Animal Welfare 
2.1 The capture, maintenance, breeding, raising, transportation and handling of animals 
must be undertaken observing the highest animal welfare standards, and in compliance 
with all applicable local animal welfare, social, and environmental laws. The standards 
observed must be specific and considerate of differences between species. 
 
3. Endangered Species 
3.1 All animal and plant materials used by Burberry will be sourced in compliance with 
CITES (the Convention on International Trade in Endangered Species of Wild Fauna and 
Flora). All species that require CITES license and non-CITES documentation may only be 
shipped if the Burberry Logistics Team is contacted in advance of shipment so that they 
can ensure that the appropriate licences are in place to avoid seizures of samples or 
stock. Burberry will not knowingly source any materials listed as endangered on the 
International Union for Conservation of Nature and Natural Resources (IUCN) Red List 
of threatened species (www.iucnredlist.org). 
 
3.2 Burberry does not permit the use of any materials considered endangered within a 
national border by an individual nation state. 
 
4. Environment 
4.1 Burberry is committed to respecting the environment, minimising its environmental 
impact, and to reducing the speed of climate change and resource depletion. Burberry is 
committed to sourcing raw materials in line with these aims. Please refer to the 
Burberry Global Environmental Policy (below) for more details. 
 
5. Traceability 
5.1 To understand and manage potential ethical and environmental concerns of using raw 
materials in our products, Burberry believes that it is important to know the origin of 
raw materials. Every effort must be made to trace the full route of the raw material from 
its origin to the finished product. As a minimum, Business Associates must provide the 
following information where relevant: 

• Name of the species (Common name and Latin name) 
• Country/Area of origin of the raw material 
• Wild or farmed 

 
5.2 More information is required for specific raw materials (please see below in ‘Specific 
principles for raw materials’). Burberry has a target for 100% of key raw materials in our 
products to be traceable (to country level as a minimum) by 2025. 
 
 
SPECIFIC PRINCIPLES FOR RAW MATERIALS 
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6. Animal Hair 
6.1 Animal hair used in Burberry products must be clipped, shorn or combed/groomed. 
Burberry does not permit the use of hair that is plucked from live animals or from farms 
where there is any concern that there has been unacceptable treatment of animals. 
 
6.2 Non-formulated beauty products such as make-up brushes are sourced from both 
synthetic and natural sources. Burberry strictly limits natural sources to goat, horse and 
pony hair. Where Burberry includes natural sources in non-formulated beauty products, 
Burberry requires its suppliers to fully comply with Burberry’s animal welfare 
commitments and Burberry will not source if there is any concern over the treatment of 
animals. 
 
6.3 Other permitted animal hair includes: 

• Alpaca 
• Camel 
• Llama 
• Yak  

 
6.4 Due to animal welfare concerns, Burberry does not source Angora. 
 
7. Permitted Animal Skins with Hair 
7.1 Due to animal welfare concerns, there are sourcing guidelines for the below:  

• Sheep shearling/lamb shearling (Ovis aries), only sourced from UE 
• Calf with hair (Bos taurus), sourced from New Zealand 
• Goat with hair and mohair (Capra hircus)  

 
7.2 Please note that Burberry does not source skin made from horse or pony. Where a 
specific product look is required, other leathers or animal skins with hair should be used. 
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8. Wool 
8.1 We have identified standards that encompass animal welfare and specifically prohibit 
the practice of mulesing. We have a target to source 100% certified wool by 2025, where 
wool is the product’s main material, through certified RWS, ZQ Merino or Nativa 
schemes. 
 
9. Down and Feathers 
9.1 Burberry does not permit the use of feathers and down if there is any concern that 
they have been produced using unacceptable treatment of animals, including but not 
limited to force-feeding and live-plucking. We have a target for 100% of our feather and 
down to be maintained as responsibly sourced (Responsible Down Standard) by 2025. 
 
9.2 Peacock feathers must not be sourced from India. Ostrich feathers are sourced 
through two European fully traceable supply chains only. 
 
10. Leather 
10.1 Burberry defines skins of animals, with all hair, fleece or hair fibres removed, to be 
leather. Burberry will not use kangaroo or horse leather in any product. 
 
10.2 Burberry is committed to avoiding deforestation and forest degradation driven by 
sourcing leather. 
 
10.3 Due to concerns regarding biodiversity, environmental, operational and reputational 
risks associated with the sourcing of forest risk commodities, Burberry will not 
knowingly use leather from cattle raised in the Amazon Biome5  as defined by IBGE6. 
 
10.4 Burberry will require suppliers of Brazilian leather to certify, in writing, that they 
are supplying leather products from cattle raised in primary farms outside of the 
Amazon Biome. 
 
10.5 Leather tanneries 

• We have a target to source 100% of our leather from certified tanneries by 
2025, with environmental, traceability and social compliance certificates. We 
fully support tannery certification as one of several ways to help drive more 
responsible leather production. We recognise certifications by the Leather 
Working Group (LWG), the Italian Istituto di Certificazione della Qualità per 
l'Industria Conciaria (ICEC) and the International Organization for 
Standardization (ISO). 

• Due to concerns regarding biodiversity, environmental, operational and 
reputational risks, Burberry does not permit the use of leather from tanneries in 
Bangladesh and/or Pakistan. 

• All new direct non-European tanneries (tier 1) should be selected from the list of 
Leather Working Group (LWG) Audited Tanneries, which can be accessed using 
the following link: https://www.leatherworkinggroup.com/leather-
manufacturers-and-traders/leather-manufacturers/our-rated-members  

• Where it is not possible to source the required leathers from LWG audited non-
European tanneries, the Corporate Responsibility team must be informed of the 

 
5 Amazon Biome – Amazon rainforest and its related ecosystem 
6 IBGE – Brazil’s National Institute of Geography and Statistics 
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tanneries being considered in advance of orders being placed with that tannery. 
The Corporate Responsibility team will escalate the request for approval. 

 

10.6 Burberry is committed to driving innovations in leather sourcing. 
 
11. Exotic Skins 
11.1 Burberry has a ban on the use of exotic skins. 
 
12. Fur 
12.1 Burberry has a ban on the use of real fur including but not limited to Asiatic racoon, 
fox, mink, rabbit as well as Astrakhan/Karakul and angora. 
 
13. Cotton 
13.1  Burberry limits sourcing to where we have confidence that the Burberry Ethical 

Trading Code of Conduct will be upheld. 
 
13.2 We aim to procure 100% of certified organic cotton, where cotton is the product’s 
main material, by 2025, using a portfolio approach.  
 
14. Viscose 
14.1 Burberry is committed to protecting endangered species habitats, ancient forests, 
endangered forests and areas known for illegal logging. As such, Burberry has partnered 
with Canopy to work towards procuring viscose from responsible viscose producers that 
have been rated as ‘Green-Shirt’ in Canopy’s ‘Hot Button Ranking Report’7. 
 
14.2 Burberry has made a public commitment to only source viscose from ‘Green-Shirt’ 
rated suppliers by 2025. 
 
15. Nylon and Polyester 
15.1 Burberry has a target to source 100% certified recycled nylon and polyester, where 
nylon and polyesther are the product’s main material, by 2025.  
 
16. Sandblasting 
16.1 Burberry does not allow sandblasting of any apparel products at any time. 
 
17. Embroideries 
17.1 All new sourcing routes for embroidery must be declared and approved prior to 
procurement. 
 
18. Wood and Paper 
18.1 Burberry is committed to avoiding deforestation and forest degradation driven by 
sourcing wood and paper. 
 
18.2 Burberry will only use wood and paper sourced from legally harvested and traded 
sources, in which all relevant national and international laws and treaties are complied 
with. Burberry will not knowingly use wood or other plant-derived materials under threat 
or considered endangered. 

 
7 Please see here for further information on Canopy and their ‘Hot Button Ranking 
Report’ and here for more information on our public commitment 
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18.3 Due to concerns regarding the environmental, reputational and operational risks 
associated with the sourcing of forest risk commodities, Burberry will not knowingly 
source wood from the Amazon Biome. 
 
18.4 Burberry will give preference to timber and timber products that have been 
independently certified by the Forest Stewardship Council (FSC) and Programme for the 
Endorsement of Forest Certification (PEFC) certified products. This includes Ebony and 
Bamboo (wood not fibre). 
 
18.5 In the case of paper-based products, we should consider using FSC and PEFC paper 
and maximising the use of verifiable recycled content wherever possible. Burberry should 
ensure that all paper, cardboard and cellulose-based packaging supports sustainable 
forest management by sourcing only materials that are Forest Stewardship Council® 
(FSC®) certified. 
 
18.6 Due to concerns regarding biodiversity, environmental, operational and reputational 
risks Burberry will not knowingly source uncertified paper from Indonesia. 
 
19. Precious metals and stones 
19.1 In recognition of some specific industry challenges and conflict zones that may pose 
risks to workers in the supply chain, Burberry has requirements on precious metals and 
stone sourcing locations, such as: 

• Burberry will only use diamonds in products that are certified by the supplier as 
having been sourced in accordance with the Kimberley Process Certification 
Scheme.   

• Diamonds sourced for Burberry products must be accompanied by a warranty on 
the relevant invoices stating that the diamonds are not from a conflict source. 
This is known as the System of Warranties.  

• Jade must not be sourced from Myanmar. 
 
19.2 Burberry gives preference to the use of gold, silver and palladium certified under the 
Responsible Jewellery Council scheme. 
 
19.3 Burberry will comply with all relevant laws and regulations in sourcing precious 
metals and stones and other mineral materials.  
 
19.4 Due to different risks, each material should be approached on case-by-case basis, in 
accordance with the Burberry Corporate Responsibility team. 
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ANIMAL TESTING POLICY 

OUR COMMITMENT 
As a luxury company that is dedicated to excellence in all areas, Burberry is committed 
to responsible and sustainable business principles and practices including responsible 
sourcing. Burberry upholds such practices and principles throughout its own businesses 
and its supply chains, and works with partners that share Burberry’s values and 
approach to sustainable and responsible business. 
 
Burberry is deeply committed to principles and practices that require animals in its 
supply chain to be treated with care and respect and believes that animal welfare is of 
the utmost importance. Burberry is committed to ensuring that its products are safe 
and fit for purpose, tested and assessed according to safety, legal and ethical standards.  
This ensures that Burberry products can be enjoyed as intended. Burberry will never 
test any of its products, nor the composite ingredients in its products, on animals.  
 
Burberry works with its Beauty licensee holder, Coty, to ensure that Coty, or any third 
party working on its behalf, do not perform testing of our products or ingredients on 
animals, except required by law.  
 
Burberry monitors progress and improvements in safety testing by the cosmetic 
industries to ensure best practice standards. 
 
SCOPE OF POLICY 
This policy covers Burberry Beauty and formulated Burberry Home products including 
prototypes, samples, finished goods and licensed products. 
Government Health Officials in a particular country or region may carry out their own 
test where national legislation requires it. Such local requirements are completely 
outside the direction or control of Burberry. 
 
PRINCIPLES 
Coty manufactures the majority of Burberry’s Beauty products within the EU, to ensure 
that Burberry’s high standards are consistently met. 
 

• Burberry and Coty are in full compliance with the EU Cosmetic Regulation (EC) 
No 1223/2009 which prohibits animal testing on finished products and cosmetic 
ingredients as detailed in Article 18. The testing ban on finished cosmetic 
products has applied since 11th September 2004 and the testing ban on 
ingredients has applied since 11th March 2009. Burberry complies with the EU 
marketing ban of products which have been tested on animals, which came in to 
force on 11th March 2013. Burberry and Coty do not ask others to test on their 
behalf. 

• Burberry and Coty will never knowingly source non-formulated products for 
Burberry Beauty (such as brushes etc.) if there has ever been any concern 
regarding animal welfare standards. 

• Burberry supports the cosmetics industry in their progress and developing of 
alternative methods to animal testing. 

• Burberry will continue to monitor future regulatory changes in certain regions 
that seek to further remove the current animal testing requirements. 
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GLOBAL ENVIRONMENTAL POLICY 

OUR COMMITMENT  
Burberry is committed to respecting the environment, minimising its environmental 
impact and helping to reduce the speed of climate change and resource depletion. 

Our Global Environmental Policy (the “Policy”) is informed by the Paris Climate 
Agreement and the Rio Declaration on Environment and Development. We are members 
of the UN Global Compact, the G7 Fashion Pact, and a signatory to the United Nations’ 
Fashion Industry Charter for Climate Action. In addition, we actively contribute towards 
the United Nations’ Sustainable Development Goals. 

GOVERNANCE  

The Responsibility team coordinates the day-to-day delivery of this policy’s 
commitments, liaising with each relevant internal team and tracking progress against 
them.  

The Burberry Board is responsible for the oversight of this policy and Burberry’s senior 
leadership and management teams are responsible for the adherence and delivery which 
enables the company to continue to perform successfully and sustainably for our 
shareholders and wider stakeholders.  

Environmental and social responsibility is an essential element of Burberry’s strategy for 
which the Board is responsible. The Board is also responsible for ensuring its approach 
to ESG topics is integrated into, and implemented across, the business. The governance 
framework of committees and advisory forums provide updates and key information to 
the Board to ensure it is able to make informed decisions. The Board receives updates on 
priorities relating to the environment, people, supply chain, communities, sustainable 
finance and communications regularly. 
 
In FY 2019/20, a Sustainability Steering Committee chaired by the CEO was established 
to review and oversee the Group’s strategy on environmental and social issues. During 
FY 2021/22, we reviewed the governance of ESG topics. As part of this review, the 
Sustainability Steering Committee evolved to the Sustainability Committee, which will 
meet four times a year and is co-chaired by the CEO and CO&FO. The Sustainability 
Committee will report to the Board at least twice a year to enhance the Board’s 
monitoring of progress. The Chief Supply Chain Officer, the Chief People Officer, the 
Head of Ready-to-Wear, General Counsel, Senior Vice President Strategy, Vice 
President Corporate Responsibility and Senior Vice President Corporate Relations and 
Engagement are also members of the Sustainability Committee. Senior leaders are 
responsible for ensuring all decisions are taken with environmental and social impacts in 
mind. 
 
The Company has a cross-functional working group responsible for delivering the 
recommendations of the TCFD and evolving the company’s TCFD disclosures. 
The TCFD working group includes members from the Risk Management, Finance and 
Corporate Responsibility teams, and reports to the Risk Committee, which is chaired by 
the CO&FO. The Ethics Committee covers topics relating to ethics,  compliance, 
environment and communities, and reports to the Audit Committee. The remuneration 
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of the Executive Directors is partly linked to our progress in building a more sustainable 
future, including progress towards the Group’s Responsibility goals. 
 
OUR APPROACH 
Our responsibility programme is designed to drive positive change and build a more 
sustainable future through partnerships and innovation. We have set ourselves 
ambitious goals that address key risks and opportunities across the entire footprint of 
our operations. The goals of our own operations are aligned to the Paris Climate 
Agreement 1.5 degree pathway and informed by an independent environmental impact 
assessment, initially conducted in 2012 and updated in 2018 and 2021, which measured 
the CO2 impacts arising from materials, energy, water, chemical inputs and waste, 
across all areas of our business and supply chain.   

 
SCOPE OF THE POLICY 
This Policy covers Burberry’s commitments relating to energy, air emissions, waste, 
chemicals, asbestos, water, effluent treatment, raw material sourcing and packaging. It 
is mandatory and applies to all of our own and Business Associates’ activities. 

 
DEFINITIONS 
“Business Associates” refers to any individual, entity, business, company, partnership or 
any other body or group associated with Burberry including, without limitation, any such 
individual, entity, business, company, partnership or any other body or group supplying 
products, goods, raw materials, components, services, real estate or anything else, 
directly or indirectly, to any member of the Burberry Group or otherwise working directly 
or indirectly with or on behalf of any member of the Burberry Group. This also includes 
any person (an “Indirect Supplier”) providing products, goods, raw materials, 
components, services or anything else to (i) a direct supplier of Burberry or any other 
member of the Burberry Group or (ii) any other Indirect Supplier.  

Burberry Associates include, without limitation, the following: 

• finished goods vendors 
• raw material and/or component suppliers 
• people or entities who carry out any processing on any goods directly or indirectly 

supplied to Burberry 
• all production sites of any Business Associate 
• non-stock vendors 
• construction contractors (and their construction sites) 
• franchisees 
• licensees 
• joint-venture partners 
• consultants 
• contractors 
• wholesale customers 
• service providers 
• agents 
• landlords, and 
• any subcontractor of the above 
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All references to a “Facility” apply to any Burberry site or Business Associate’s site. 

“Effluent” refers to the process water, which leaves the site at the final discharge point. 

“Effluent treatment plant” or “ETP” refers to the plant where effluent is treated. 

The term “consent limits” refers to the limits set out in local or national law.  

“Greenhouse gas (GHG) emissions” refers to the gases causing the greenhouse effect. 

 
BURBERRY ENVIRONMENTAL STANDARDS  
Our activities have wide-ranging dependence and impact on the environment. Managing, 
reducing and even eliminating these is important to our global success.  
 
We will:  
 

• Set targets and objectives for the business to drive continuous improvement in 
our environmental performance, complying with or exceeding relevant legislative 
requirements. Where these are inadequate, we will aim to set our own standards. 

• Educate our employees and Business Associates on the importance of this Policy.  
• Develop and implement a set of procedures to monitor, control and review where 

we have an environmental impact and to make changes where necessary. 
• Design, develop, manufacture and distribute our products and ensure our own 

built environments consider the natural environment and local communities. 
• Move towards greater use of sustainable/recycled materials and processes, while 

reducing waste. 
• Use lifecycle assessment methods where necessary to pursue a holistic approach 

to product. 
• Conduct environmental due diligence when considering a merger or acquisition. 

 
KEY FOCUS AREAS 
Our most material environmental impacts are: energy use and carbon emissions, 
transport, air emissions, waste, chemicals, asbestos, water, effluent treatment, raw 
material sourcing and packaging. 
 
All operations must be in full compliance with all applicable laws and regulations. All valid 
permits required by local and national law must be maintained by the Facility. 
 
1. Energy use and associated carbon emission 
 
1.1 We support the goals of the Paris Agreement to limit global temperature rise to 1.5 
degrees Celsius above pre-industrial levels. 
 
1.2 We will quantify, track and publicly report our GHG emissions, consistent with 
standards and best practices in measurement and transparency. 
 
1.3 We will, and we require all our key Business Associates to, set energy reduction 
targets and devise programmes to achieve the targeted reduction within an agreed 
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timeframe, while prioritising renewable energy. We will and we encourage our key 
Business Associates to apply a hierarchy to ensure options that deliver additionality are 
considered first:  

• Promoting the use of renewable energy generated on site. 
• Where possible, transfer energy contracts to renewable energy tariffs. 
• Where it is not possible to source renewable electricity directly through local 

suppliers, look to purchase Renewable Energy Certificates. 
 
1.4 We will, and we require all our key Business Associates to, run a maintenance 
programme and operating procedure in order to maintain a good level of operational 
efficiency, prioritising resource efficient options and machinery. 
 
1.5 We will, and  we urge all our key Business Associates to, not install any new sources 
of coal-fired heat and power generation, and to promote the use of renewable sources.  
This is part of our commitment  to no new coal-fired boilers in the supply chain by 2025. 
 
1.6 For new and renovated Burberry operated build Facilities, we will endeavour to 
achieve sustainable building certifications such as BREEAM, LEED, or equivalent green 
building standards. 
 
1.7 We will endeavour to use low-energy LED lighting in Burberry-operated  Facilities. 
 
2. Energy use and associated carbon emissions in transport 
 
2.1 We support the global transition to low-carbon transport by giving preference to low-
carbon logistics, encouraging logistics providers to: 

• Conduct fuel efficient training for all drivers. 
• Set targets for fuel emission reductions. 
• Invest in efficient vehicles and alternative fuels. 

 
2.2 We encourage third-party logistics suppliers to reduce their environmental impact, 
and work with key distribution partners on their carbon reporting relating to Burberry 
shipments and distribution. 
 
2.3 We will monitor business travel by employees regularly and aim to minimise its 
impacts: video conferencing is encouraged whenever possible. The Burberry Group has 
embraced virtual communications as a standard business practice, internally and 
externally. 
 
3. Air Emissions 
 
3.1 We and our Business Associates should keep an inventory of:  

• All air emissions points within the Facility and the substances emitted from 
these. 

• Independent testing records of emissions discharge points. 
 
3.2 Noxious gases and particles should be treated prior to release from the Facility. 
 
3.3 Air extraction devices should be installed where fumes are released directly into the 
Facility. 
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3.4 We and our Business Associates should set an air emission reduction target and 
devise a programme to achieve the reduction within an agreed timeframe. 
 
3.5 Maintenance programme and operating procedure should be developed and 
implemented for in–house air treatment facility. 
 
4. Waste 
 
4.1 Principles of preventing, reducing, reusing, recycling and donating of all waste should 
be applied in accordance with the waste hierarchy to each waste stream 
 
4.2 The Facility should identify non-hazardous and hazardous waste streams and 
develop a procedure for disposal, storing them separately.   
 
4.3 A record should be kept of all hazardous waste produced, which should be stored in 
well-marked designated hazardous waste storage areas. 
 
4.4 There should be no landfill or incineration (with or without energy recovery) of 
Burberry-owned unsaleable finished products. 
 
4.5 No unauthorised burning or other disposal of solid waste should take place on site.  
 
4.6 Only authorised contractors with a licence to do so should handle:  

• any waste that is treated; 
• non-hazardous and hazardous waste. 

 
4.7 Containers should be dealt with appropriately e.g. cleaning and waste water treated 
before returning to an authorised handler.  
 
4.8 We and our Business Associates should measure on-site waste arising, set a time-
bound waste reduction target and devise a programme to eliminate waste in line with our 
long term goal to achieve circularity. 
 
5. Chemicals 
 
5.1 Burberry is committed to zero discharges of all hazardous chemicals from the whole 
lifecycle and all product procedures that are associated with the making and using of all 
products. This commitment is accessible on burberryplc.com. 
 
5.2 We and our Business Associates will ensure that: 

• No Burberry-branded products and/or components and/or raw materials, which 
either we or our Business Associates manufacture, process or supply, shall 
contain the restricted substances listed in our Product Restricted Substances 
List (PRSL), in concentrations higher than those listed therein.  
Business Associates should assess the conformity of their finished products and 
incoming raw materials against the requirements of our Product Restricted 
Substances List. 

• The chemical formulations used in the manufacturing processes for Burberry-
branded products and/ or components and/ or raw materials shall not contain the 
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restricted substances listed in our Manufacturing Restricted Substances List 
(MRSL), in concentrations higher than those listed therein. 
Business Associates should assess the conformity of their chemical inventory 
against the requirements of our Manufacturing Restricted Substances List. 

 
5.3 Both our Product Restricted Substances List and Manufacturing Restricted 
Substances List are updated from time to time. Business Associates are expected to 
check the lists for updates on a regular basis. 
 
5.4 It remains the responsibility of Business Associates to comply with all applicable 
legislation by each country/state where the Business Associate conducts business, in 
addition to the Burberry Product Restricted Substances List and the Manufacturing 
Restricted Substances List. 
 
5.5 In addition to the points listed above, we and our Business Associates are required to 
implement the measures outlined in the Burberry Ethical Trade Audit – Chemical 
Questions section [which can be found in the appendix of our Manufacturing Restricted 
Substances List]  

 
5.6 Business Associates are required to comply with the requirements of the Zero 
Discharge Hazardous Chemicals (ZDHC) programme (as updated from time to time) in 
order to facilitate better chemical management practices. 
 
6. Asbestos 
 
6.1 The presence of any asbestos in the Facility will be identified and the conditions 
monitored. Should the conditions deteriorate, then we/ our Business Associate (as 
applicable) will take remedial action and the Business Associate will discuss the situation 
with Burberry as a matter of urgency. Warning signs will also be posted for anyone 
working within the environment. 
 
7. Water 
 
7.1 We will continue to assess our supply chain resilience to water to identify risks to our 
direct and Business Associates’ operations and to drive improvements. 
 
7.2  As part of our supply chain resilience assessment, we will map the geographical 
water risks of our entire wet processing supply chain, and support our business 
associates to do the same at least on an annual basis.  
 
7.3 We and our Business Associates should track industrial and/ or domestic water 
consumption and wastewater volumes on an on-going basis.  
 
7.4. Each Facility with wet processing is encouraged to elevate its water management 
practices, including monitoring its water balance, setting policies and procedures, 
setting water usage targets, promoting recycling and carrying out internal engagement.   
 
7.5 Every effort should be made to reduce the water consumed at a Facility, including 
but not limited to, installing more water efficient equipment, adopting best practices, 
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technology and innovations, recycling water and devising programmes to achieve the 
reduction within an agreed timeframe. 
 
7.6 We and our Business Associates should explore opportunities for water-related 
innovation on an ongoing basis. 
 
7.7 All of our sites and Business Associates’ sites will comply with any local water 
withdrawal and discharge restrictions.  
 
7.8 We are committed to water stewardship and working collaboratively to protect this 
shared resource. 
 
8. Effluent Treatment 
 
8.1 All effluent must be treated in a fully functional effluent treatment plant (ETP) 
before being discharged to the environment. 
 
8.2 Untreated (going to an external treatment plant) and treated (if being treated 
onsite) effluent must be tested on a regular basis and records must be available for 
inspection for at least 12 months following the test, including the permit parameters 
they were reported against.  
 
8.3 Facilities should have a back-up plan for when there is an emergency related to 
effluent.  
 
8.4 For onsite ETP, the system must be on and fully functioning and must include 
holding tanks with sufficient capacity to hold effluent in the event of a failure within the 
onsite ETP.  
 
8.5 The Facility must identify waste water discharge sources and monitor the discharge 
in accordance with legislative requirements.  
 
8.6 Wet processing Facilities must perform wastewater testing in accordance with the 
ZDHC Wastewater guidelines and disclose results on the ZDHC Gateway – Wastewater 
Module See the ZDHC Wastewater testing guidelines.  
 
8.7 Maintenance programmes and operating procedures should be developed and 
implemented for in-house waste water treatment facility. 
 
9. Raw Material Sourcing 
 
9.1 Due to concern around biodiversity loss, it is essential that we and our Business 
Associates keep records of the country of origin of all raw materials. 
 
9.2 We and our Business Associates should develop a traceability system for raw 
materials. 
 
9.3 It may be necessary, at times, for us to restrict the sourcing from certain 
geographies where we are unable to confirm environmental or animal welfare protection. 



 

62 / RESPONSIBLE BUSINESS PRINCIPLES / OCTOBER 2022 
 

We are committed to sourcing our products in a way that protects biodiversity. For 
further information, see our Responsible Sourcing Policy. 
 
9.4 In order to reduce the environmental impact of raw materials, we will: 

• Prioritise raw materials with low-climate impact without affecting negatively 
other sustainability aspects;  

• Stimulate the demand for more sustainable raw materials; 
• Drive environmental sustainability in our supply chain; and 
• Fuel innovation in materials and processes. 

 
10. Packaging 
 
10.1 Efforts should be made to reduce the amount of packaging used and eliminate 
unnecessary plastic packaging, striving to ensure that all our plastic packaging is either 
reusable, recyclable or compostable. 
 
10.2 We are committed to avoiding deforestation and forest degradation associated with 
packaging through our commitment to only use Forest Stewardship Council (FSC) 
certified materials within our retail packaging. 
 
10.3 Where possible, we are committed to increasing the amount of recycled content 
within our packaging and to exploring opportunities for innovative packaging materials 
and processes. 
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COMMUNICATION  
We will communicate this Policy widely and Business Associates shall be expected, from 
time to time, to communicate their compliance with this Policy. 
 
COMPLYING WITH OUR STANDARDS 
We and our Business Associates shall each appoint (and declare if requested) a senior 
member of management responsible for the communication and implementation of this 
Policy. They shall be provided with appropriate training (and if necessary, additional 
extra support at the Facility) to deliver the implementation of the Policy at each Facility. 
We require our Business Associates to ensure that their own subcontractors and 
suppliers adhere to this Policy, as well as any requirements of the Business Associate’s 
own sustainable procurement or environmental policies. 
 
We and our Business Associates will operate in full compliance with the laws of the 
respective countries where they are carrying out operations and with all other applicable 
laws, rules and regulations, and establish and maintain a system to deliver compliance 
with the Policy, including promoting the Policy to all stakeholders. Where there are 
differences or conflicts between this Policy and local law, the higher standard should 
prevail.  
 
We are committed to working collaboratively with industry partners, Government 
organisations, Non-Governmental Organisations (NGOs) and trade unions to implement 
this Policy effectively and to use the most relevant techniques to assess policy 
adherence.  
 
Compliance with this Policy may be subject to audit by us or any appointed third party 
nominated by us, at any time without prior notice and at our discretion. The cost of any 
audit or site visit will be met by the Business Associate. 
 
Business Associates must immediately inform us if they are cited as having breached an 
environmental legislation limit at any of their Facilities. A remediation plan for each 
breach must immediately be established by the Business Associate and communicated 
to us for approval. Where serious breaches of this Policy persist, we will consider 
termination of the business relationship with the Business Associate concerned. 
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INFECTION CONTROL MANAGEMENT POLICY 

IMPLEMENTATION 
With immediate effect from 22/05/2020, this Burberry Infection Control Management 
Policy will be deemed to be incorporated in the Burberry Responsible Business 
Principles. 
 
OUR COMMITMENT 
Burberry is committed to providing a safe and healthy environment for employees, 
customers, visitors and partners. Burberry requires its Business Associates to also take 
appropriate steps and measures to ensure that a safe and healthy working environment 
is provided to individuals working within Burberry’s supply chain, as well as any visitors 
attending the premises of Burberry’s Business Associates. This policy sets out the 
minimum standards which Burberry requires its Business Associates to comply with. 
 
Burberry recognises that, within its supply chain, there are many different countries 
each with their own laws and therefore all Business Associates must ensure that, in 
addition to compliance with this policy, it continues to comply with local regulations, 
laws and industry best practices. 
 
All Business Associates must comply with the following minimum standards at all sites 
which they own, control, operate or otherwise occupy (each a “Site”): 
 
MINIMUM STANDARDS 
Safety Behaviours 

• Adhere to local Government advice and guidance relating to safety behaviours 
and control measures (including, without limitation, those related to Covid-19). 

• Ensure that all employees, contractors and other workers (together the 
“Workers”) working at any Site are regularly briefed on, and adhere to, the safety 
behaviours and control measures put in place. 

• Take appropriate measures to provide safety information to visitors attending a 
Site. 

• Sites should have an incident management procedure for reporting of relevant 
(Covid-19) incidents to regulatory bodies. 

 
Health Surveillance 

• Ensure policies are in place to ensure that Workers refrain from coming to work if 
they (i) have any flu-like symptoms or other Covid-19 symptoms; or (ii) have been 
in prolonged contact (more than 10 minutes within 1.8M) with any person who has 
been confirmed as, or is strongly suspected as, having Covid-19, and such policies 
are strictly followed. In particular, Workers should not be financially penalised for 
their absence in such circumstances. 

 
Social Distancing 

• All Sites to adhere to social distancing rules and guidance, keeping at least 1.8 
metres / 6 feet distance, wherever possible. This may result in a requirement to 
operate at a lower capacity at Sites as Worker numbers should be minimised. 

• Shift patterns and break schedules to be adapted, where possible, to reduce 
transmission risks. 
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• Working schedules to be coordinated in a way that eliminates individuals crossing 
over between shifts. 

• Use social distancing notices and signage to help enforce measures where 
possible. 

 
Personal Protective Equipment (PPE) 

• All Sites must have sufficient quantities of appropriate PPE made available and 
offered for all Workers (and for customers & visitors if relevant). The PPE must 
include masks and gloves of a specification appropriate to the environment. All 
Workers must wear a mask if, by exception and for business critical reasons, they 
need to work within 1.8 meter of another individual. 

• Provide appropriate disposal for used PPE. 
 
Hand Sanitisation 

• All Sites must have plentiful supplies of hand sanitiser for all Workers. 
• All Sites must have appropriate hand washing facilities with hot water and soap. 

 
Cleaning Programmes 

• Business Associates must take all necessary precautions at Sites, which may 
include conducting a deeper level of cleaning, before reopening the Site after 
enforced closures or after a Worker or other visitor to the Site is confirmed or 
strongly suspected to have Covid-19. 

• All Sites must have regular and thorough cleaning at the beginning or end of all 
operational days, and between shifts if during the day, using products which are 
proven to be effective at killing the Covid-19 virus. 

• Sanitation of equipment throughout the day is required where more than one 
person is operating it. Headsets, radios and stationery etc should not be shared. 
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Burberry Visitors 
• In the event Burberry notifies a Business Associate in advance of a Site visit by a 

Burberry employee or other representative or upon request, the Business 
Associate shall confirm to Burberry in writing (by email) if any Worker or visitor 
who has accessed the Site in the previous 14 days has since been confirmed to 
have, or is strongly suspected to have, Covid-19 or has been in prolonged contact 
(more than 10 minutes within 1.8M) with a confirmed or strongly suspected case 
of Covid-19. 

 
 
 
 
 
 
 


